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THE KUNSTHAL IN 2016
The year 2016 was extraordinary as well as successful. The Kunsthal initiated, produced and pre-
sented its own travelling exhibition of Peter Lindbergh’s work and managed to sell it to a number 
of renowned museums abroad. It was a successful year because with 211,677 visitors, we com-
fortably exceeded the number of visitors we had initially expected. We also received an unprec-
edented amount of international press coverage and managed to generate higher revenues from 
sponsorships and fund raising. Numerous different target groups encountered each other in the 
Kunsthal’s entrance area: ‘outsider artists’, lovers of photography, fashionistas, art lovers, Rotter-
dam residents, students, talented young people and so on and so forth.
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It was also the year in which the Kunsthal presented ‘outsider art’ on a grand scale and encour-
aged its visitors to get their groove on during the Latin Life Sundays that were organised on the 
occasion of the summer exhibition ‘Botero. Celebrate Life!’. During ‘All you can Art’ the Kunsthal 
experimented with a combined exhibition, ‘maker space’ and Summer School. For six weeks, 
artists and young talent were given an opportunity to work and learn in complete freedom with the 
Instituto Buena Bista team from Curacao.

In September the cultural season had a spectacular kick-off with the exhibition ‘A Different Vision 
on Fashion Photography’ by Peter Lindbergh. The arrival of no less than ten world famous super-
models at the Kunsthal, a variety of events in the city, and a flying visit from Tina Turner all enticed 
the national and international press to come to Rotterdam.

Our collaborations with artists, museums, partners, companies, sponsors, funds and contributors 
led to a dynamic year for the Kunsthal as a dazzling ‘Palais des Festivals’ with a constant supply 
of new things to explore. Check The power of collaboration for a comprehensive overview of our 
collaboration partners.

On behalf of the Kunsthal team I hope you enjoy reading this annual report and look forward to 
welcoming you again at the Kunsthal.

Emily Ansenk, director
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THE KUNSTHAL IN 2016
The 2016 programme had great diversity and accommodated many different perspectives and dis-
ciplines. Highlights were Peter Lindbergh’s photography exhibition – the Kunsthal’s first own trav-
elling exhibition –, ‘The Museum of Everything’ with over 1,500 works by outsider artists, and the 
first Summer School for young talent led by the artists David Bade and Tirzo Martha in the scope 
of the exhibition ‘All you can Art’ in collaboration with the Instituto Buena Bista (IBB). The exhibition 
‘A Different Vision on Fashion Photography’ was the year’s main crowd-puller with unprecedented 
national and international media attention and a grand opening weekend with a variety of events 
throughout the city.

The varied, high-contrast programme of exhibitions and events, is described under Flexible and 
Rich in Contrast and Exhibitions 2016. Our many collaborations with a host of local, national and 
international partners have led to an exciting and dynamic year. I would like to extend my sincere 
gratitude to the institutions, companies, artists, creative minds and guest curators who have made 
that possible. ‘Mapping the Kunsthal’ illustrates the numerous partners the Kunsthal collaborated 
with in 2016.
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A lot of time was invested in discussions with our most important stakeholder, the municipality of 
Rotterdam, as this was also the year in which they advised and decided about subsidies for the 
Rotterdam cultural field for the coming four years. The Kunsthal was happy to receive a favour-
able recommendation and to an important degree our urgent request for more funding, especially 
aimed at reinforcing our team, was granted. In anticipation of the final decision, and in keeping 
with our general strategy, we already decided to invest in new staff members in 2016.
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To conclude, the Kunsthal team took the time to further develop its strategy for the coming five 
years and attune it to the institution’s various departments. In doing so, they opted for a more strat-
egy-led organisation with an emphasis on participation, involvement, stewardship, perception and 
experience. The team has been strengthened and completed in some crucial positions. Also, a 
number of vacancies were filled due to the natural outflow of staff. Find out more under the header 
Organisation.

My compliments go out to the Kunsthal team, the temps and our public officers who jointly suc-
ceeded in making 2016 a successful year. Their achievements are described in this annual report.

Emily Ansenk, director of the Kunsthal Rotterdam
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A HIGHLY ORIGINAL INSTITUTE IN THE 
NETHERLANDS
The Kunsthal Rotterdam is an extraordinary cultural institution. It is housed in an iconic building 
and offers a surprising range of exhibitions and events to a wide audience. The Kunsthal does not 
have a collection of its own and is therefore, strictly speaking, not a museum. It does, however, 
produce and organise museum exhibitions. In order to achieve this, the organisation uses its free-
dom to create a broad-ranging and exciting contemporary programme. The Kunsthal is a ‘magic 
box’, as it were, aimed at a wide audience.

FROM HIGH ART TO POPULAR THEMES
The iconic building was designed in 1992 by Rem Koolhaas, the Netherlands’ leading architect, 
as a ‘Palais des Festivals’, a meeting place for art and culture. With approximately 21 exhibitions 
each year, a large range of disciplines are simultaneously represented at any given time: visual 
art, contemporary art and design, photography, lifestyle, fashion, architecture and cultural history. 
The Kunsthal’s demonstrably low threshold combined with a great diversity of topics – from high 
art to popular themes – underscores its social relevance.
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THE POWER OF COLLABORATION
By working together with a broad range of (cultural) institutions, museums, artists and companies 
in the Netherlands and abroad, the Kunsthal is able to show prestigious exhibitions, as yet un-
known bodies of work, intimate presentations and unexpected thematic exhibitions every year. Big 
names feature beside remarkable discoveries, all of them of the highest quality and with room to 
accommodate current events and personal stories. The Kunsthal thus offers its partners a platform 
and places them in the spotlights. Our intention to realise a continuous programme for the Kuns-
thal, as a ‘Palais des Festivals’, is a new development. In order to realise substantive activities that 
yield more spin-off, we are investing in sustainable collaborations with regular partners. Incidental 
partners, on the other hand, allow us to experiment and respond to current events.
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VISITOR-ORIENTED CULTURAL TRENDSETTER
The Kunsthal is able to reach a wide (and often new) audience through its varied and rich range 
of simultaneously presented and rapidly alternated exhibitions organised by a small and efficient 
team. It is a programme that caters for specific target groups, with supplementary side-program-
ming, special events, strong marketing and branding. The Kunsthal could well be described as 
a visitor-orientated cultural trendsetter with international flair that uses its complete freedom to 
programme in order to introduce a wide, and often new, audience to exhibitions about art, culture 
and society.

THE KUNSTHAL IS DIFFERENT
With, among other things, its continuous programme with a wide variety of constantly alternating 
exhibitions, the Kunsthal clearly distinguishes itself from other Dutch organisations. Its simultane-
ous programme of highly diverse exhibitions, each appealing to a different target group, is unique 
to the Netherlands. And the same goes for the diversity of its target groups. The Kunsthal is an in-
stitution that simultaneously caters for art lovers, fashionistas, history buffs, design fans and young 
people and offers them a place to meet. The Kunsthal is also distinctive and recognisable for its 
use of means.
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STRATEGY
In order to remain a relevant institution that is of added value to the city, the region and places 
much further afield, the Kunsthal focuses on priorities such as its premises as an architectural 
icon, in its function as a cultural Palais des Festivals. In addition, the Kunsthal has intensified its 
role as developer, producer, innovator and cultural entrepreneur. In 2016, the Kunsthal team took 
the time to further develop its strategy for the coming five years and attune it to the institution’s 
various departments. In doing so, they opted for a more strategy-led organization with an empha-
sis on participation, involvement, stewardship, perception and experience. These are all important 
additions to the already existing cultural entrepreneurship of the Kunsthal.

THE KUNSTHAL BRAND
The Kunsthal brand is among the top twenty museum brands in the Netherlands and it is now time 
to spread it around the world. After all, the Kunsthal has excellent connections, original ideas and 
the right business instinct for marketing a great product. The challenge lies in the fact that the or-
ganisation is unable to draw on its own collection. As part of its business model, the Kunsthal aims 
to produce travelling exhibitions by intensifying its international connections, focusing on special 
collections and artists, and collaborating with collectors and guest curators. As the Kunsthal has 
been working closely with renowned international institutions for big exhibitions in the past, there is 
already an abundant supply of expertise and a large network to tap into within our team.
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THE KUNSTHAL AS A PRODUCER
The Kunsthal presented itself internationally as a well-liked and strong brand with a prestigious 
traveling exhibition of Peter Lindbergh’s work. The fact that we managed to secure two major 
international sponsors (Swarovski and Marc O’Polo) for the exhibition can be called a unique feat. 
The world premiere of this exhibition about the famous (fashion) photographer Peter Lindbergh 
was majestic in many respects. The arrival of no less than ten world famous supermodels at the 
Kunsthal, events featuring dance, fashion and photography throughout the city, a flying visit from 
Tina Turner, and two packed book signings enticed the national and international press to come to 
Rotterdam. In 2017, the exhibition will travel on to the Kunsthalle der Hypo-Kulturstiftung in Munich 
and the Palazzo di Venaria Reale in Turin.



JAARVERSLAG 2016

THE BUILDING
The Kunsthal Rotterdam is a recognised icon of contemporary architecture. The building was 
designed in 1992 by Rem Koolhaas, the Netherlands’ foremost architect, and the project architect 
Fuminori Hoshino of the Rotterdam architectural firm OMA (Office for Metropolitan Architecture). 
It was meant to serve as a ‘Palais des Festivals’, a meeting place for arts and culture. The design 
launched Koolhaas’ international career and is visited every year by many lovers of architecture 
from around the globe. Together with landscape architect Yves Brunier, OMA is also responsible 
for redeveloping the Museumpark.

ARCHITECTURAL ICON
The Kunsthal joined forces with various parties from Rotterdam and elsewhere, such as OMA/
Rem Koolhaas and Urban Guides, to establish the Kunsthal building as a valuable architectural 
icon that equals newer icons such as the Markthal, the Central Station and De Rotterdam building. 
Existing architectural guided tours of the building and the adjacent Museumpark by Urban Guides 
as well as a Listen Route (only in Dutch) narrated by Mike Boddé that was launched in 2015, 
enable the public to find out more about the design of this remarkable park and the architecture of 
the Kunsthal. In the years ahead the Kunsthal plans to realise multilingual publications, lectures 
and screenings to highlight the building as an architectural icon.
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MORE RECEPTIONS AND EVENTS
The renovation that was supervised by OMA resulted in a sustainable building with improved 
accessibility and functionality. The splendid Auditorium, seating more than 300 people, is used for 
Kunsthal activities, but is also frequently hired out as an event location. As a networking location 
for businesses, societies and educational institutions, the Kunsthal is a beautiful and inspiring ven-
ue for the exchange of knowledge and informal meetings.

The number of commercial receptions and events at the Kunsthal, both in the Auditorium and in 
the café, rose again in 2016. An increasing number of companies found their way to the Kunsthal 
as a location for organising receptions or other events. Apart from our sponsors, we were happy to 
welcome, among others, the following companies in 2016: L’Oréal, Swatch, Nike, Eneco, de Ned-
erlandse Orde van Advocaten (Dutch Bar Association), Rabobank private banking and BoArte.

A LIVELY MUSEUMPARK
Numerous events, such as the Poetry International kick-off, the China Café with guest speaker 
Nout Wellink, the Hoboken Lecture, an ING quarterly meeting, a Mothership team breakfast or an 
Urban Trail running contest through the building, were organised on a regular basis and continually 
gave the Kunsthal fresh impetus and livened up the Museumpark.
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Activities such as exhibition openings, FAMILY days, Master classes, lectures and events like the 
Making Africa Festival and the Fun & Family & Fashion day ensured an increased influx of visitors 
to the park. As part of Rotterdam Xpanded, a multidisciplinary programme in collaboration with the 
IFFR and Museum Boijmans Van Beuningen, the Kunsthal organised nine Latin Life Sundays on 
the occasion of the exhibition ‘Botero. Celebrate Life!’ in July and August. Each of these Sundays 
from 2 pm, the public was able to enjoy a varied programme of music, dance, food & cocktails, 
theatre, circus and poetry at the Kunsthal and the Museumpark.
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THE ‘PARK KNOT’
On 19 May 2016, the completion of phase 1 of the Parkenknoop (the ‘Park Knot’) was celebrat-
ed in a festive way. The connections between the Museumpark and The Park, also known as the 
Parkenknoop or ‘Park Knot’, connect the green areas of the city and provide ‘friendlier’ crossings 
for pedestrians and cyclists. The completion of the Parkenknoop offered the Kunsthal a perfect op-
portunity for making the Kunsthal Café terrace even more attractive. During the summer months, 
the terrace was temporarily expanded, not only to accommodate the Latin Life Sundays, but also 
as a pilot to explore the possibilities for livening up the area of the Museumpark around the Kuns-
thal and the Natural History Museum. The event proved very successful. The municipality has 
promised to reconsider the required outdoor terrace licence for the coming year, also as a pilot, 
and plans to issue it no later than the spring of 2017.

THE MUSEUMPARK TICKET
The marketing colleagues of the institutions along the Museumpark regularly contact each other 
about programming, routing and possibilities for creating an even stronger profile of the Museump-
ark as a cultural hotspot. The Museumpark ticket is especially popular among Dutch and foreign 
tourists who want to enjoy the broad cultural range of the Museumpark for a brief period of time. 
In order to draw more attention to this combined ticket, an English spoken trailer about the Muse-
umpark ticket was launched in 2016.

ALTERATIONS TO THE BUILDING
The innovative policy to transfer the Kunsthal’s management and maintenance to a Rotter-
dam-based consortium was described in detail in the Annual Report 2014 (only in Dutch). The 
functional improvements to the buildings have already shown their worth in practice. The building 
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has become easier to use and more flexible. This is apparent from the more intensive use of the 
Auditorium, the increased revenues of our museum store(s) compared to the period before 2013, 
and the successful catering outlets. In 2016, the Kunsthal store revenues were lower than estimat-
ed due to the write-down of old store inventory.

There is, of course, always room for improvement. In 2015, we planned to make the entrance 
area even more efficient by linking the entrance desk to the museum shop cash desk. In 2016, the 
intentions to realise this plan were abandoned due to a number of factors: financial scope, staff 
changes in crucial positions, and the fact that the design brief was not yet specific enough.

Because we opted for different priorities, we also chose not to continue with the second phase of 
the office area renovations in 2016. At the beginning of 2016, the first phase of the renovation of 
a newly furnished staff room, shower, additional sanitary facilities and a kitchen was successfully 
completed within budget and the set time scale.

COLLECTION BUILDING
On 27 July 2016, after the objections of four different parties had been rejected by the Council of 
State, the road was cleared for the Museum Boijmans Van Beuningen to build its Collection Build-
ing in the Museumpark. During constructive consultations with the municipality and other parties, 
the Kunsthal expressed its concerns and questions regarding the realisation of the Collection 
Building. The intended construction of the Collection Building was reason for the Kunsthal to antic-
ipate a real risk of displacement effects and a certain risk of diminished physical accessibility. The 
Kunsthal will continue to keep a close eye on the plans for the Collection Building in the coming 
year.
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FACTS & FIGURES 2016

- Number of visitors: 211,677
- Number of exhibitions: 21
- Number of online visitors (Kunsthal.nl): 469,788
- Number of visited web pages: 1,552,277
- Number of media ‘cuttings’: 2,500
- Number of employees: 41
- Revenues from ticket sales: € 1,195,326
- Other revenues (shop, contributions, other): € 1,764,006
- Operating subsidy: € 2,661,453

* mentions in regular Dutch and foreign media outlets excluding calendar listings

BUSINESS MODEL BACKGROUND
The Kunsthal covers more than half its operating budget with its own revenues. Despite the enor-
mous competition with partner institutes for corporate funding and sponsorship, the Kunsthal has 
again succeeded in forging valuable partnerships and generating generous donations. The Kuns-
thal formula, targeting a wide audience with a varied, high-contrast programme, is the foundation 
for a business model where large scale exhibitions are used to finance those on a smaller scale.



JAARVERSLAG 2016

KUNSTHAL ROTTERDAM IN FACT & FIGURES 2013-2016
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CAPTURING THE KUNSTHAL
The Kunsthal is an iconic building with a ‘Palais des Festivals’-programme attracting a wide audi-
ence. Exhibitions are combined with a varied programme of cultural cross-overs and disciplines, 
geared towards a wide range of target groups spanning all ages. Images speak louder than words 
and this is why the Kunsthal produces ‘after movies’ for important events to demonstrate the scope 
of what’s happening at the Kunsthal!

ING KUNSTBUZZ
26 January 2016

https://www.youtube.com/watch?v=1bp227kcrxA

THE NIGHT OF EVERYTHING
5 March 2016

https://www.youtube.com/watch?v=y3zmd88XREs

OPENING BOTERO. CELEBRATE LIFE! AND LATIN LIFE SUNDAYS
2 & 3 July 2016

https://www.youtube.com/watch?v=MivoSBYHgSA

SUMMERSCHOOL AND ZOMERCARNAVAL ALL YOU CAN ART
30 July 2016

https://www.youtube.com/watch?v=oo9llRVLvDA

PETER LINDBERGH PREVIEW
Friday 9 September 2016

https://www.youtube.com/watch?v=Jm9MVZj9A1I



JAARVERSLAG 2016

OPENING WEEKEND PETER LINDBERGH
8 - 10 September 2016

https://www.youtube.com/watch?v=cbUiH7pX6vQ

MAKING AFRICA FESTIVAL
2 October 2016

https://www.youtube.com/watch?v=9XoKqXolSIs

FOTO & FASHION & FUN KUNSTHAL FAMILY DAY
13 November 2016

https://www.youtube.com/watch?v=V-64uHZ1-OI
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ORGANISATION
The Kunsthal has always been a small and flexible organisation with a limited number of perma-
nent employees and a wide range of temps, volunteers (public officers) and freelancers. This has 
also made our workforce vulnerable and increased the workload. In 2015, in consultation with the 
supervisory board, the Kunsthal decided that it was necessary to implement a minimal reinforce-
ment of its workforce. In anticipation of a positive decision with regard to the Cultural Plan 2017-
2020 subsidies, three new positions – a business director, a financial assistant, and a staff-mem-
ber for ‘fundraising and business development – were already created in 2016. In 2016, a new 
organisation chart was implemented (see below). There are five “departments”; Content, Business 
Development, General, Technical and Security Affairs.
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NEW EMPLOYEES
Content: The artistic staff, responsible for the content of the programme, the exhibitions, activities 
and communication of the exhibitions, consists of the executive director, three curators, the regis-
trar, the head of exhibition production, three staff-members for communication and a staff-member 
for education. In 2016 a new fulltime staff-member for communications worked 50% of her working 
hours as a curator to stand in for a colleague on pregnancy leave and help during busy periods. 
The content team is supported by trainees, a coordinator for public officers and public officers. Af-
ter Jannet de Goede left the Kunsthal in November 2015, freelancer Hester Schölvinck took over 
her activities for more than five months as interim curator. On 1 March 2016, Annemarie Nycolaas 
was recruited as curator, completing the team of curators once again.

Business Development: The business team, responsible for the daily operations of the Kuns-
thal, consists of a staff-member for fundraising, a staff-member for events and receptions and two 
staff-members for the Kunsthal gift shop. The business team is managed by the business director. 
On 1 December 2016, Herman van Karnebeek was appointed as business director. His predeces-
sor was Bas den Hollander. In April 2016, Noortje Vrind started as staff-member for fundraising 
& development, a new position focussed on generating more (private) funds. As of 1 May 2016, 
Tessie Loeff was recruited as head of the gift shop, a position especially created to elevate gift 
shop revenues to a higher level. Tessie Loeff succeeds Megan Hoogenboom who held this posi-
tion before her.

In October 2016 we welcomed Frank Timmers as staff-member in the gift shop, succeeding Antoi-
nette Schoehuizen. Mieke Sicking started as staff-member for events and receptions on 1 Decem-
ber 2016. Her predecessor Eveline Bos left the Kunsthal on 1 January 2017, but will return again 
on 1 May 2017 to fill a different position.

General: The General Affairs department, responsible for, among other things, human resources, 
finances, cash desk and reception, consists of a head of general affairs, a staff member for financ-
es, two receptionists and two cashiers. From 1 January until 31 December 2016, Carin Borsboom 
worked as Controller. Charlotte Tasma, who had already worked for the Kunsthal as a temp since 
2014, joined the team as a receptionist in April 2016. She is the successor of Leonie Urff. In April 
2016, Annelies Bac volunteered to do a one-month traineeship in the General Affairs department.

SUPERVISORY BOARD
General
The supervisory responsibilities of the Kunsthal Rotterdam Foundation (the Kunsthal) are execut-
ed by a Supervisory Board. Management and supervision relate to each other in accordance with 
the Supervisory Board Model as described in the Dutch Code Cultural Governance (2016). The 
Supervisory Board is responsible for maintaining the Kunsthal’s continuity and acts as the employ-
er of the director/manager.
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On a regular basis, the (chairperson of the) Supervisory Board is informed about daily operations. 
The Supervisory Board and the management discuss the organisation’s plans with regard to 
content and finances. On a regular basis, the Kunsthal calls upon the expertise of individual board 
members.

In 2016 there were five meetings of the Supervisory Board. During these meetings the usual 
issues concerning the policies and operational management of the Kunsthal were discussed. But 
apart from these issues a lot of attention was given to the Cultural Plan 2017-2020 over the past 
year as this forms the foundation for the structural subsidy relationship with the municipality of 
Rotterdam, our most important stakeholder. There were also lengthy discussions about the collab-
orations with other parties in the Museumpark, partly because of the intended construction of the 
collection building.

In 2016 the Supervisory Board consisted of the following members: Arjan Schakenbos (chairman 
of the Supervisory Board and chairman-manager of Vestia), Peter Drion (partner at Van Traa Ad-
vocaten N.V.), Vincent Mentzel (former staff photographer at NRC Handelsblad), Bianca Tetteroo 
(member of the executive board at Achmea) and Steven Lubbers (director of Hollandia Groep). 
They are not paid for performing their duties.

PUBLIC OFFICERS
The Kunsthal is supported by a team of volunteers led by a coordinator. These volunteers do not 
substitute paid staff, but provide an extra service to visitors to the Kunsthal. The public officers of-
fer a warm welcome, inform the public about the exhibitions and activities, answer any questions, 
and assist visitors with special needs. They also distribute educational material to families and wel-
come school classes. Are you also interested in working at the Kunsthal as a volunteer? Please 
visit this webpage and contact us.



JAARVERSLAG 2016

TECHNICAL AND SECURITY STAFF
On 1 February 2016, the temporary contracts of the Kunsthal’s security staff, who had been work-
ing for us since 1 February 2014, were converted to permanent contracts. As a result, the Kunsthal 
can now boast a permanent, well-trained security team. Helped by the municipality and the UWV 
(Dutch Employee Insurance Agency), this group of people was recruited in 2013 and is now per-
manently employed at the Kunsthal. The ongoing training and courses we offer this group, are now 
also available to our ‘neighbours’, the colleagues at the Natural History Museum and the employ-
ees of the Kunsthal café. This means that we now have a combined, large team of qualified first 
aid and security officers who are able to act in cases of emergency at different locations.

KUNSTHAL AS A WORK EXPERIENCE LOCATION FOR TRAINEES
Our fundraising, education and communication staff is assisted by trainees enrolled in a variety of 
(university) courses. In 2016, the following trainees enthusiastically dedicated themselves for the 
Kunsthal: Amal El Ouagmiri (International Business and Management Studies, Rotterdam Univer-
sity of Applied Sciences), Savitri Kleer (Leisure Management, Rotterdam University of Applied Sci-
ences), Sharinda Wolffers (Teacher of Visual Art and Design), Anne Leijdekkers (Audio-visual Me-
dia, HKU University of the Arts Utrecht), Veronique Starmans (Arts and Culture Studies, Erasmus 
University Rotterdam), Lisa Tiggelhoven (Visual Art and Design Management, HKU University of 
the Arts Utrecht), Damini Bhugwansing (Arts and Culture Studies, Erasmus University Rotterdam), 
Liloe van der Horst (Arts and Culture Studies), Sabiha Taner (Art and Culture, Leiden University), 
Evita Schraver (Business Communication, University of Applied Sciences Utrecht) and Chantal de 
Blok (Cultural Heritage, Reinwardt Academy). The security department collaborates with the ROC 
Albeda College. In 2016, thirteen of their students did a practical traineeship for the course Securi-
ty Officer 2 at the Kunsthal.

SECONDARY ACTIVITIES OF THE MANAGEMENT
Apart from their regular contributions to exhibition catalogues, guided tours and receptions that are 
directly linked to the exhibitions, a number of Kunsthal employees have developed various sec-
ondary activities. The director/manager Emily Ansenk is active as a member of various committees 
and boards, such as the Rotterdam Economic Council, the advisory body for Art Rotterdam, the 
board of the Museumpark Rotterdam Foundation, the Rotterdam Assembly of Directors, the man-
agerial board for the development of the Hoboken area and the board of the Job Dura Fund, and 
chairs the jury of the Henri Winkelman Award, a prize for enterprising artists and designers from 
Rotterdam. In 2016, the director’s other secondary activities included her memberships of Club 
Rotterdam, the Rotterdam Rotary Club, Art Table and the Cultural Patronage Network Steering 
Committee.

She is active as a guest presenter for the visual art programme Opium TV, writes articles for exhi-
bition catalogues and often gives lectures. In 2016, Emily Ansenk was interviewed several times, 
for instance for the Dutch National Railway’s SPOOR magazine about her favourite art, 
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for Elsevier magazine as part of their feature on successful women in the Netherlands, for Harp-
er’s Bazaar’s ‘Women of the Year’ issue and for the ING Bank’s magazine What’s Next. In 2016 
she participated in a course for Museum Leaders at the Getty Leadership Institute 2016, Clare-
mont University Los

Angeles and successfully completed a course for supervisors at the DeNieuweCommissaris’ De 
Tafel Next. For exhibitions at the Kunsthal, she travelled to, among other places, Curacao, Munich, 
Turin and Paris.

Herman van Karnebeek, the new business director, is also director of the Estate ‘De Eese’ NSW 
B.V., and chairman of the ‘Karrevrachten Gladiolen’ Foundation.

SECONDARY ACTIVITIES OF THE STAFF
A number of Kunsthal employees also performed secondary activities in the Netherlands and/or 
abroad. The curators went on several trips in order to develop possible exhibitions and maintain 
international networks. Senior curator Charlotte van Lingen is a member of the Public & Presenta-
tion committee of the Dutch Museums Association and the expert for ‘Photo Folio Reviews’ at the 
photography festival ‘Les Rencontres de la Photographie’ in Arles. She is a member of Muscun (an 
exchange platform for design and architecture in Basel) and member of the jury of the stArt Award/
BoekieBoekie illustration award.

Registrar Klaas Witsen-Elias is a member of the board at the Dutch Registrar Group (part of the 
Dutch Museums Association) and security advisor on airfreight for the Kunsthal. In 2016 he organ-
ised a number of seminars for his field of business.

Mariëtte Maaskant, head of communication, is a member of the Rotterdam Festivals Advisory 
Board, member of the board at the ‘24 uur cultuur’ Foundation and member of the work group 
Public Reach. In 2015/2016 she participated in a training programme called Leadership in Culture 
(LinC).

Receptions staff-member Eveline Bos is a member of the PML (Platform Museum Locations), and 
fundraising and development staff-member Noortje Vrind is affiliated to the Cultural Patronage 
Network. Johan Gielen, staff-member for education and public, is active in the work group 21st 
Century Skills and in meetings on education with the KCR (Centre of Expertise for Cultural Educa-
tion Rotterdam).

Head of security Sherman Bonofacio is board member/vice treasurer at ASIS International Ben-
elux Chapter, an organisation for interaction and collaboration for security professionals at a 
managerial level. As a member of the board and secretary he is also involved in IFPO Europe 
(responsible for the examination of internationally accredited courses) and, since 2012, in N’Lloyd 
(a foundation for professionality in the field of crime prevention and security) as chairman of the 
Examination Committee.
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CONTACT
Kunsthal Rotterdam
Museumpark, Westzeedijk 341
NL-3015 AA Rotterdam
PO Box 23077
NL-3001 KB Rotterdam

TELEPHONE
General:+31(0)10-4400300
Information:+31(0)10-4400301

E-MAIL
communication@kunsthal.nl

FOR MORE INFORMATION
www.kunsthal.nl

Like us on Facebook or follow us on Twitter and Instagram



JAARVERSLAG 2016

KUNSTHAL AND THE CITY
The Kunsthal does not have a collection of its own. It owes its existence to collaborations with 
a variety of international, national, regional and local institutions, museums, artists, specialists, 
foundations and businesses. In addition, the Kunsthal places even more emphasis on an annually 
recurring collaboration connected with a large-scale exhibition, thematically appealing to a broad 
(and new) public, ideally suited for optimal visibility, and offering points of contact with the city.

COLLABORATION WITH PARTIES IN THE CITY AND FURTHER AFIELD
As was the case with the Gaultier exhibition in 2013, the James Bond exhibition in 2014 and the 
Keith Haring exhibition in 2015, the Kunsthal has yet again managed to enter into metropolitan 
ventures and to take care of visibility in the city, as shown by the examples below. The Kunsthal 
proudly looks back on the successful ‘Peter Lindbergh. A Different Vision on Fashion Photography’ 
exhibition that had its world premiere in Rotterdam and drew 110,000 visitors. To this day, Peter 
Lindbergh belongs to the most influential fashion photographers of the past forty years, as was 
obvious from the enormous national and international response.
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PETER LINDBERGH PHOTO SHOOT EN CITY DRESSING
In April a special photo shoot took place in collaboration with Rotterdam Harbour. Peter Lindbergh, 
who prefers to use industrial locations, descended on the EMO company premises, together with 
his team and the staff of Vogue The Netherlands. The leading parts were played by supermodel 
Lara Stone and rising star Elisa Hupkes. During the ‘A Different Vision on Fashion Photography’ 
exhibition a number of photographs caught the eye in significant spots in the city, on the Delftse 
Poort, on the front of hotel partner Mainport and on the Joulz building. The LED screen program-
ming board in the main court of Central Station also included an impression of the photo shoot.
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Judging by the numerous social media likes of the exhibition, visitors were very enthusiastic about 
the wonderful portraits and the human approach Peter Lindbergh expresses in his photography. 
The image on Delftse Poort also resulted in a lot of social media attention.
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THE POWER OF COLLABORATION
The Kunsthal Rotterdam could not exist without partnerships, both locally, nationally and inter-
nationally. This mind map visualises the businesses, sponsors, museums, relations, supporters, 
lenders, artists and many others with whom the Kunsthal collaborated in 2016. The Kunsthal is 
very grateful to them all!
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FLEXIBLE AND RICH IN CONTRAST
The Kunsthal is a ‘magic box’ with a flexible programme that reveals unexpected connections 
within the fields of visual art, culture, design and an ability to react to current events. Over the past 
year, numerous different target groups encountered each other in the Kunsthal’s entrance area: 
‘outsider artists’, photography aficionados, fashionistas, art lovers, Rotterdam residents, students, 
talented young people and so on and so forth. Once again the Kunsthal returned to its original 
function: a Palais des Festivals with a constant supply of new things to explore.

The start of the new year was celebrated with the ‘Greenchoice Warm Sweater Day’ in connection 
to the exhibition ‘Knitwear. From Chanel to Westwood’. A number of initiatives such as Granny’s 
Finest, Ja Wol and World of Warmth gave workshops to the public and gave them a chance to knit. 
The Keith Haring exhibition entered its last week and, as part of Art Rotterdam, a debate about 
Soviet Design took place.

The combination of large, international exhibitions with national or regional projects and the 
cross-fertilization between light-hearted and more in-depth themes provide the dynamics that 
are unique to the Kunsthal. The simultaneous programming of the photographic experiments of 
Philippe Halsmans and the personal environment of unconventional ‘outsider artists’ in ‘The Muse-
um of Everything’ demonstrated the power of creativity. And visitors arriving for the Peter Lindber-
gh exhibition were pleasantly surprised by the innovative African designs. At the same time, lovers 
of design were deeply impressed by Lindbergh’s profoundly humane black and white portraits of 
supermodels and other celebrities.
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IN-DEPTH EXPLORATION AND SOCIAL COMMITMENT
Outsider art – ‘art outside of the boundaries of the regular art circuit’ – is receiving more and more 
attention within the art world and the Kunsthal picked up on this with the exhibition ‘The Museum 
of Everything’. A few weeks prior to the opening of the Outsider Art Museum at the Hermitage Am-
sterdam, the Kunsthal presented a major retrospective of hundreds of independent and non-ac-
ademic artists from the 19th, 20th and 21st centuries. During this same period, visitors were also 
able to explore the photographic experiments of Philippe Halsmans who mainly became famous 
for his collaborations with Salvador Dalí and Alfred Hitchcock, and his ‘jumpology’ photographs. 
Over three hundred photographs that had never been shown before, including contact prints, vin-
tage prints and original photo montages, showed Halsmans’ constant search for photographic (im)
possibilities. The various cabinets in the exhibition all had a participatory and educational goal and 
welcomed a large number of visitors.



JAARVERSLAG 2016

THE KUNSTHAL AS A LABORATORY FOR THE PUBLIC
All you can Art & Summer School

In the run-up to the summer, the Kunsthal was actively recruiting motivated young talent, aged be-
tween 14 and 24, at various schools. This resulted in a Summer School, held in a studio that was 
part of the exhibition ‘All you can Art’ where 32 talented young people received tuition and coach-
ing by artists according to the traditional master and apprentice teaching method. Between 12 July 
and 19 August they worked at the Kunsthal under the inspired leadership of David Bade, Tirzo 
Martha and the IBB team, IBB graduates and guest artists such as Ronald Cornelissen, Marieke 
Zwart and Machteld Solinger. They were taught a variety of techniques in the fields of engraving, 
drawing and making portraits, followed lessons in art history and culture theory, gained experience 
in working at specific locations and took part in the Summer Carnival where they won the artistic 
award. The online report about the Summer School is available on our website.
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THE KUNSTHAL AS A PLATFORM
Because of its extensive experience in making and presenting high-quality exhibitions, the Kuns-
thal has an important responsibility with regard to making extraordinary (inter)national collections 
accessible to a wide audience. It often functions as a platform for various museums, artists, private 
collectors, foundations and (social or cultural) institutions. In 2016, the Kunsthal continued to suc-
cessfully perform this duty and tackled a broad range of subjects.

‘Fatal Art’, about the Dutch sculptress Sara de Swart was an exquisite fin-de-siècle exhibition that 
not only disclosed De Swarts’ own work, but also her collection. Thanks to art historian Jaap Ver-
steegh’s extensive research, as well as art-historically important loans from private collections and 
museums, the exhibition succeeded in familiarizing the public with the relatively unknown Sara de 
Swart.
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In 2016 a lot of attention was given to private collections in the Netherlands. ‘Bloodywood’, for 
instance, presented Mandy Elsas’ unique collection of hand-painted movie posters from Ghana. 
This collection of 750 posters, which he accumulated during his many visits to Ghana, has since 
become a historically important resource and has been recorded in an extensive publication. In 
250 prints and a variety of attributes, the exhibition ‘Quacks and Tooth-pullers. Dentistry in prints’ 
showed how dentistry was perceived between 1470 and 1870. The extensive publication ‘Tand-
heelkunde in de prentkunst’ (Dentistry in Print Art) by Dr Gert Schade served as the leitmotiv for 
the exhibition that offered a lively and hilarious image of dentistry at that time.



JAARVERSLAG 2016

A historical overview of objects made from Bakelite and related materials also found a platform 
at the Kunsthal on the occasion of the 25th anniversary of the Amsterdam Bakelite Collection. 
Disclosing this hidden private collection with designs by twenty five prominent designers, among 
whom Philippe Starck, Friso Kramer and Isamu Noguchi, was certainly well worth the effort.

On the occasion of the North Sea Jazz Festival, the unpolished jazz images of photographer Pi-
eter Boersma were given a platform at the Kunsthal. With an eye for the background, Boersma’s 
exhibition ‘Drumming’ put the drummer in the spotlight.

REACTING TO CURRENT EVENTS
The Kunsthal also creates opportunities for reacting to current events, for instance by preparing a 
presentation about ‘The Swan of Rotterdam’ in a short period of time. This exhibition highlighted 
the 20-year old Erasmus Bridge and was compiled in collaboration with architect Ben van Berkel 
and UN Studio and together with the public on the basis of contributions such as valuable photo-
graphs, souvenirs, stories and unique objects. The 25th anniversary of BoekieBoekie, the Dutch 
literary magazine for children, and platform for writers, illustrators and children, was celebrated 
with the festive presentation of its anniversary issue, the 100th edition of BoekieBoekie, and an 
exhibition.
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On a regular basis last-minute projects that are thematically sympathetic and would fit in well with 
the Kunsthal’s programme, are brought to our attention. An example of this is the exhibition ‘Drawn 
from life’ with courtroom drawings by the 86-year old Chris Roodbeen from Rotterdam. Roodbeen, 
who is still active as a courtroom artist, has seen the interiors of many courts of law and his draw-
ings convey over half a century of legal history. ‘Beelder… by J.A. Deelder’ also fitted into this 
series of exhibitions that each have a distinctive character of their own, relate to a specific target 
group and are often mediagenic.
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TENTOONSTELLINGEN 2016

SUSANNA INGLADA
Strange Habits
Kunsthal Light #13
15 January – 10 April 2016
Partner: Mondriaan Fonds

For Kunsthal Light #13, the museum’s display window is taken over by theatrical, dark characters 
created by artist Susanna Inglada (Spain, 1983). She has drawn these figures in the space pro-
vided using charcoal and paint. Inglada likes to work without a fixed frame or canvas. This allows 
her the freedom to construct lively scenes, her creations serving as the players and props in a 
theatrical performance. Inspired by the culture and politics of her homeland Spain, Inglada creates 
her own world using symbols of violence and power, with the figures appearing to respond to each 
other.
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PHILIPPE HALSMAN
Astonish Me! 
27 February – 12 June 2016
Partners: Musée de L’Elysée, BankGiro Loterij

Astonish Me! is the theme running through the work of the US photographer Philippe Halsman 
(1906-1979). In his search for a different way of photographing people, he developed to become 
one of the leading photographers of the twentieth century. Halsman is well-known for his portraits 
of famous people and for his collaboration with Salvador Dalí and Alfred Hitchcock. He was always 
searching for new photographic perspectives, and his oeuvre exposes an exceptional degree of 
inventiveness and technical skill. Over a short period of time, he became an admired portrait artist, 
the subjects in front of his lens including numerous famous names such as Audrey Hepburn, Mari-
lyn Monroe, Albert Einstein and Winston Churchill. He also developed the phenomenon of ’jumpol-
ogy photography’, which included photos of film stars and politicians captured in mid-jump, the aim 
of which was to give his portraits a more spontaneous character. Over three hundred never-before 
exhibited works including contact prints, vintage prints and original photomontages illustrate Hals-
man’s constant search for photographic possibilities and impossibilities.
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THE MUSEUM OF EVERYTHING
5 March – 22 May 2016
Partners: Gieskes-Strijbis Fonds, The Museum of Everything, Kunstschrift, Wieg & Mellink
Partners satellietprogramma Outsider Art: Van Gogh Museum, Stedelijk Museum Amsterdam, Out-
sider Art Museum, Museum Het Dolhuys , Kunstlocatie Würth ‘s-Hertogenbosch, Gerrit Rietveld 
Academie, Willem de Kooning Academie, Piet Zwart Institute 

The Kunsthal is proud to present The Museum of Everything: the only wandering museum for 
undiscovered, unintentional, untrained and unclassified artists of the modern era opened its doors 
in Rotterdam on 5 March 2016 – featuring over one hundred non-academic authors and private 
art-makers from across the planet. After historic exhibitions in Paris, Moscow, Venice and London, 
The Museum of Everything presents their work on this immense scale for the first time in the Neth-
erlands. The installation invites audiences to discover the mighty fairy-tale panoramas of Chicago 
janitor Henry Darger, the recycled kingdom of visionary Indian roads-engineer Nek Chand Saini, 
the towering visions of Chinese factory worker Guo Fengyi, and Sam Doyle, the African-American 
whose graphic visual histories inspired Jean-Michel Basquiat.
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FATAL ART
Sara de Swart
19 March –  5 June 2016
Partner: BankGiro Loterij

On Saturday 19 March the Kunsthal opened ‘Fatal Art. Sara de Swart’, a refined fin-de-siècle 
exhibition to introduce the relatively unknown Sara de Swart thanks to many loans of art histori-
cal importance from private collections and museums. The exhibition was centred on the Dutch 
sculptress, art collector and muse Sara de Swart (1861-1951). A picture of her world is outlined on 
the basis of paintings and sculptures by Isaac Israëls, Odilon Redon, Jan Veth, George Breitner 
and others from her collection together with De Swart’s own work, photographs, sculptures and 
musical compositions. The exhibition also includeded work by her life partner, the artist Emilie van 
Kerckhoff, and her father, the painter Corstiaan de Swart. The exhibition and the richly illustrated 
book ‘Fatal Art’ by guest curator Jaap Versteegh tell the story of a woman who was prepared to 
give literally everything for art.
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DRUMMING
Pieter Boersma
19 March  – 10 July 2016

The exhibition ‘Drumming’ shows unpolished jazzimages of photographer Peter Boersma (1945). 
Boersma is a versatile, socially committed photographer: he recorded activism in Amsterdam, took 
shots for the Netherlands Anti-Apartheid Movement, photographed artists, and travelled all over 
the world. His love of music took him and his camera to every jazz concert and jam session of any 
significance. He follows the careers of such giants of jazz as Han Bennink and Willem Breuker, as 
well as Chet Baker and Charles Mingus. With an eye for the background, Boersma’s ‘Drumming’ 
puts the drummer in the spotlight. The exhibition interpreted what jazz was, is, and can be – not 
just glamorous and captivating, but also, and perhaps primarily, ragged, dark and euphoric.
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THE AMAZING ADVENTURES OF JULES VERNE
The 100th BoekieBoekie
19 March –  29 May 2016
Partners: BoekieBoekie, Start Award

This year sees the 25th anniversary of BoekieBoekie, the Dutch literary magazine for children, 
and a podium for writers, illustrators and children. The presentation of the 100th edition is being 
celebrated at the Kunsthal with an anniversary issue, exhibition and festive programme. Anything 
is possible in a drawing, from taking a trip to the moon, grappling with a giant Kraken journeying 
to the centre of the earth, to circumnavigating the earth in a hot air balloon. The exhibition pres-
ents the most exceptional drawings chosen by a professional and a children’s jury, both from stArt 
Award, an international illustration competition held by BoekieBoekie. The Kunsthal is offering an 
accompanying programme of workshops, masterclasses and clinics organised by BoekieBoekie, 
Winsor & Newton and The Fine Collective for both professional and novice illustrators.
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INGE AANSTOOT
Sic Semper
Kunsthal light #14
30 April – 21 August 2016

Inge Aanstoot (1987) has made an impressive wall painting for Kunsthal Light #14, populated by 
human figures, self-portraits and a large variety of animals. It invites the viewer to discover the nar-
rative that lies hidden between the brushstrokes. Inge Aanstoot is fascinated by the selective and 
subjective way in which people deal with information and interpret history to suit their purpose. In 
the Kunsthal she selects who and what appear in her ‘historical’ wall painting by association. Thus 
she writes history herself, paradoxically in the exactly the same way as history is always written. 
Aanstoot criticises the history textbooks by shifting the frame, but the frame still remains. Always.
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BLOODYWOOD
Filmposters from Ghana 1987-2007
28 May – 11 September 2016

In Bloodywood, the Kunsthal presents the unique collection of hand-painted film posters of Mandy 
Elsas, which he has collected during his many visits to Ghana. Starting in the 1980s, these brightly 
coloured paintings were made to order by street artists to advertise usually violent video films in 
the many makeshift cinemas that Ghana had at the time. Local painters put their own interpreta-
tions of each film on the posters. They are a typically Ghanaian phenomenon. The illustrations, 
painted on the inside of flour sacks, tell a story and are often extreme or bizarre. Over the years 
Elsas’ collection has grown to more than 750 items and has already become an important histori-
cal document. The bright hand-painted posters in oils have now been replaced by the pale tints of 
faded print. The Kunsthal will show some eighty of them this summer. The comprehensive publica-
tion Bloodywood, with approx. 200 illustrations and detailed background information, will be pub-
lished to accompany the exhibition.



JAARVERSLAG 2016

LANGUAGE & ART TOUR 2016
Poetry International Festival
4 June – 14 August 2016
Partner: Poetry International 

In collaboration with fifteen Rotterdam galleries and art institutions the 47th International Poetry 
Festival presents the Language & ART Gallery Tour from 8 to 11 June. During this tour the Kuns-
thal presents a retrospective of works by artists who appear at Galerie Frank Taal, TENT, Phoebus 
and Studio de Bakerij among other galeries.
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ALL YOU CAN ART – DAVID BADE & TIRZO MARTHA
Instituto Buena Bista Curaçao komt naar Rotterdam
4 June –  21 August 2016
Partners: ING, Gemeente Rotterdam, BankGiro Loterij, Elise Mathilde Fonds, Dura Vermeer
Partners Instituto Buena Bista: Mondriaan Fonds, Fonds voor Cultuurparticipatie

Curaçao meets Rotterdam! Kunsthal Rotterdam celebrated the tenth anniversary of Instituto Bue-
na Bista (IBB), a preliminary training institute and venue for contemporary art on Curaçao, with a 
surprising summer exhibition and workshop for promising young artists.
The exhibition presents work (in progress) by the founding fathers of IBB, David Bade and Tirzo 
Martha, as well as by other international artists from the IBB collection. The workshop, an integral 
part of the exhibition, offered promising young talents six weeks (from 12 July till 19 August) of 
training and supervision by artists according to the time-hallowed model of master-apprentice.
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BOTERO
Celebrate Life! 
2 July – 11 September 2016
Partners: Rijksdienst voor het Cultureel Erfgoed, AON 

The Kunsthal is full of Latin American life in the summer of 2016. ‘Botero: Celebrate Life!’ exhibits 
almost a hundred paintings, sketches and pastels by the world-famous Colombian artist Fernando 
Botero (1932), as well as a few sculptures, including the striking ‘Caballo’, his monumental sculp-
ture of a horse. The exhibition provides a colourful panorama of Botero’s personal favourites from 
his considerable oeuvre. The bull-fight and the circus are also featured in these works. Botero’s 
art is full of Latin American life. The gigantic, inflated bodies and objects appear weightless in 
spite of their volume, which sometimes even seems to make them look as if they are floating. This 
volume is a recurrent feature in Botero’s work and gives his art an exuberance that can be comi-
cal or moving. During the exhibition ‘Botero: Celebrate Life!’ the Kunsthal organised weekly Latin 
Life Sundays with music, dance, food, cocktails, theatre, circus and poetry. The Kunsthal is proud 
that, after Beijing and Shanghai, it was able to show the work of one of the most prestigious living 
artists of our time in Rotterdam.
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IS MY HUSBAND CALLED HENK?  ALZHEIMER IN THE PICTURE
Peter Granser  
3 September – 4 December 2016

With the exhibition ‘Is my husband called Henk?’, the Austrian photographer Peter Granser (1971) 
opens the window onto a world that is unknown to many. We think we can grasp it, but we can 
only touch it. Granser’s portraits of Alzheimer patients are aesthetic, but they do not deny the 
dark side of living with the disease. The photographer tries to freeze time by recording what is still 
there. But there is a huge abyss separating the spectator’s gaze from the person portrayed. It is a 
story about loss, about forgetting existence, but thanks to Granser’s lens it is above all a story of 
dignity.
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QUACKS AND TOOTHPULLERS
Dentistry in prints  
3 September – 4 December 2016
Partners: KNMT, Stichting Vrienden Tandheelkundig Erfgoed 

The exhibition ‘Quacks and Tooth-pullers. Dentistry in prints’ presents 100 scenes of dentistry 
through 240 prints and various dental paraphernalia. The book ‘Tandheelkunde in de prentkunst’ 
(Dentistry in Print Art) by Dr G.J. Schade serves as the leitmotif for the exhibition. The unique col-
lection depicts the way in which dentistry was seen between 1470 and 1870, from hilarious to gro-
tesque. The compilation includes everything from salons and market scenes to cartoons showing 
outdoor treatment sessions. Together with the prints, dental paraphernalia such as pliers, syringes 
and tooth keys from various periods shed an extraordinary light on the subject of dentistry through 
the eyes of artists and designers.
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THE SWAN OF ROTTERDAM
20 years Erasmus Bridge
3 September – 20 November 2016
Partners: UN Studio, Heerema Group 

The exhibition ‘The Swan of Rotterdam’ portrayed 20 years of the ‘Erasmusbrug’ (Erasmus Bridge) 
– the icon of this city. The exhibition was compiled together with architect Ben van Berkel and the 
general public using submissions such as valuable photographs, souvenirs, stories and unique 
Erasmus Bridge objects. Since its opening 20 years ago, the 139-metre-high steel pylon with its 
asymmetrical design has attracted much attention both here in the Netherlands and abroad. Since 
then, the bridge has grown to become the city’s icon; it is a popular spot for photo shoots and 
sports events, and a source of inspiration for writers and designers.
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PETER LINDBERGH
A Different Vision on Fashion Photography
10 September 2016 – 12 February 2017
Partners: Studio Peter Lindbergh, Blockbuster Fonds, BankGiro Loterij, Rotterdam Festivals, Marc 
O’Polo, Skyteam, Nationale Nederlanden, Alfa Romeo, Thalys, Bijenkorf Rotterdam, Swarovski, 
VOGUE, Mediacenter Rotterdam, Rotterdam Partners, ‘Make It Happen’ 

The exhibition, ‘Peter Lindbergh. A Different Vision on Fashion Photography’ which was success-
fully launched in September 2016 with a visit of Tina Turner, ten world famous Super Models and 
many international celebrities, brought more than 110,000 visitors to the Kunsthal. Photography 
enthusiasts to fashionistas, clubs of friends to families and young people, a lot of different people 
came to admire the work of this legendary fashion photographer. The ongoing international me-
dia coverage of this international traveling exhibition – the first product of the Kunsthal itself – is 
unprecedented in the history of the Kunsthal. The exhibition features more than 220 photographs 
a spectacular view of Lindbergh’s oeuvre. The exhibition is accompanied with a comprehensive 
book on the German photographer, compiled by Canadian curator Thierry-Maxime Loriot, with an 
introduction by the director of the Kunsthal, Emily Ansenk.
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MAKING AFRICA
Continent of contemporary design
1 October 2016 – 15 January 2017
Partners: Prins Bernhard Cultuur Fonds, Fonds 21, Vitra Design Museum, Guggenheim Bilbao, 
Kulturstiftung des Bundes, Art Mentor Foundation Lucerne, VSB Fonds 

There are at present some 650 million mobile phones in booming Africa – more than in the USA or 
Europe. Most of these devices have internet access, a gateway to the world that is of fundamental 
importance for the present-day transformation of Africa and a great influence on the work of artists 
and designers. ‘Making Africa’ shows how design is related to the economic and political changes 
of the African continent and even contributes to these changes. Besides contemporary design, 
there are also examples of magazines and photographs from the 1960s. The comparison shows 
how the young generation often deliberately refers to work from these early years of African inde-
pendence and recovers the positive, self-assured feeling of the time.
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THE STRIKING OF THE CLOCK
Jordy van den Nieuwendijk  
1 October 2016 – 8 January 2017

The Kunsthal Rotterdam presents a solo exhibition with 45 new paintings and a 24-metre wall 
relief by the up and coming multi-talent and artist Jordy van den Nieuwendijk (1985). His colour-
ful paintings bring everyday objects to life with energy and a generous dose of humour. Van den 
Nieuwendijk produces paintings, drawings, short films and digitals in record time. ‘The striking of 
the clock’ focuses on the paintings of an artist who has mastered every medium and appropriated 
a diversity of techniques. The bright colours, lines and clearly recognisable subjects – hats, vege-
tables, plants, fire, smoke, motorbikes – afford an opportunity to philosophise about his work and 
to discover all kinds of things in it. Van den Nieuwendijks fresh vision of the world impacts on his 
surroundings.
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PIM PALSGRAAF
In the absence of light 
Kunsthal light #15
21 September 2016 – 5 March 2017

For Kunsthal Light #15, the raw spatial work of the Rotterdam artist Pim Palsgraaf (1979) takes 
over the building like a parasite. Slowly but surely, with the passage of time his constructions inter-
vene in the concrete, iron and glass of Koolhaas’ architecture. Palsgraaf draws his inspiration from 
the city’s zones of friction and ragged outskirts – the forgotten places where no one comes, some-
times hidden from view as they await a new function. His dark buildings grow to form an aban-
doned city that floats aboved the heads of the visitors who walk through it. A sense of uneasiness 
seizes anyone who realised what is going on above them.
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BAKELITE, EVERYONE KNOWS IT
The 25th anniversary of the Amsterdam Bakelite Collection   
17 December 2016 – 5 March 2017
Partners: Amsterdam Bakelite Collection, Bakeliet Fabriek

Industrial design meets nostalgia in the exhibition ‘Bakelite, everyone knows it’. On the occasion 
of the 25th anniversary of the Amsterdam Bakelite Collection, the Kunsthal Rotterdam presents a 
historical survey of objects made of Bakelite and related materials. From the beginning of the 20th 
century, the versatility of Bakelite has brought about revolutionary developments in telecommuni-
cations, the car industry, air and space travel and other fields. The exhibition shows such objects 
as photographic and film cameras, radio and TV sets, domestic articles, items of furniture, tools 
and toys. Designs by twenty-five prominent designers including Philippe Starck, Friso Kramer and 
Isamu Noguchi form a part of the presentation. With the exhibition ‘Bakelite, everyone knows it’ the 
Kunsthal contributes to opening up hidden private collections.
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DRAWN FROM LIVE
Courtroom Drawings By Chris Roodbeen  
17 December 2016 – 26 February 2017

The exhibition ‘Drawn from life. Courtroom drawings by Chris Roodbeen’ opens in the Kunsthal 
Rotterdam on Saturday 17 December 2016. It presents an extraordinary survey of more than fifty 
years of the administration of justice in the Netherlands. Chris Roodbeen (1930, Rotterdam) is one 
of the few artists who – as a result of the ban on photography in court – has enlivened crime re-
porting in the Dutch dailies for years. With an eye for detail and an elegant style of drawing, Rood-
been records the attitudes and facial expressions of magistrates, criminal lawyers, witnesses and 
the public, with in the centre the defendants.



JAARVERSLAG 2016

BEELDER
… by J.A. Deelder 
17 December 2016 – 19 March 2017

The Kunsthal Rotterdam presents the Locomotofrumphant, Mother Goose, Sparta Pete, Cuban 
Fly, Moaner, Blue Worker and more creations by Jules Deelder. Better known as a poet and noc-
turnal mayor of Rotterdam, Deelder gives voice to the poetry of his imagination. As real poets are 
supposed to do, he gives his ‘Beelder’ the most suitable names. The exhibition presents eleven 
unique creations, all made of colourful plastic. For eighteen months J.A. Deelder has collected 
pens, cocktail sticks, hypodermic needles, tubes, drinking straws, teaspoons, toothbrushes, toys 
and contact lens holders and then sorting them by colour. He glues all these materials together to 
form three-dimensional objects, thereby adding a new dimension to his rich oeuvre of poetry and 
performances. In his own words: “You just sit and mess around a bit and at a certain moment it 
becomes something”.
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EVENTS AND NEW AUDIENCES
In 2016, many events were organised to ‘entertain’, educate and enrich both new and existing 
audiences; from lectures to Artist Talks, from workshops to ‘walking lectures’, from openings to 
FAMILY days and from master classes to ‘model scouting’. Alongside its exhibition programme, the 
Kunsthal offered an ever expanding side programme entitled ‘Palais des Festivals’. Furthermore, 
the Kunsthal joined in with yearly activities such as the Museum Night, the National Museum 
Week, The Third Tuesday, North Sea Jazz round Town, Rotterdam Rooftop Days, the Amsterdam 
UITmarkt and the Rotterdam Uitdagen. For the purpose of talent development and more in-depth 
investigations, special activities, such as Artist Talks, family programmes and guided tours, were 
offered. More information about these activities can be found under the header Education and 
Talent Development.

CELEBRATE THE NEW YEAR
17 January 2016

Celebrating the new year at the Kunsthal, the cold January weather did not bother our visitors in 
2016. They could have their photograph taken while wearing ‘The Sweater of 2016’ as part of the 
‘Greenchoice Warm Sweater Day’ and, even better, had an opportunity to knit for themselves. On 
17 January visitors were offered tips and tricks during workshops, lectures and the Knittery Noon. 
Other activities included: ‘Biting the Herring’ with Schmidt Zeevis at the Keith Haring exhibition, 
Vodka & Blinis at ‘Soviet Design’ and activities connected to ‘Knitwear: from Chanel to Westwood’.
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EXCLUSIVE KEITH HARING TOUR
21 January 2016

An exclusive guided tour of ‘Keith Haring. The Political Line’ was given by Julia Gruen, director 
of the Keith Haring Foundation in New York. In the 1980s, Julia Gruen was Keith Haring’s studio 
manager and since his death she manages the Keith Haring Foundation. During this fully booked 
tour, she shared her thoughts on the works and life of Keith Haring in a very personal and inspiring 
way.
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https://www.youtube.com/watch?v=1bp227kcrxA

ING KUNSTBUZZ
The Kunsthal and ING want to make art and culture accessible to a wide audience. Together we 
propagate our joint vision of “seeing more by learning how to look better”. Our main sponsor ING’s 
most important contribution to this is organising the bus transportation of pupils from Rotterdam 
schools who would otherwise never visit the Kunsthal. In 2016, 840 pupils from nine different pri-
mary and secondary schools were driven to the Kunsthal with the Kunstbuzz. These pupils respec-
tively visited the Keith Haring and Making Africa exhibitions.

https://www.youtube.com/watch?v=y3zmd88XREs

THE NIGHT OF EVERYTHING
5 March 2016

On Saturday 5 March, the Kunsthal celebrated ‘The Night of Everything’ during the Museum Night 
with among other things the festive opening of the spectacular ‘Museum of Everything’ and the 
event The Drawing of Everything. The kick-off took place in the Auditorium with the band De Kift 
and the Rotterdam cultural hero Harry Merry. During the ‘Jump Date’, part of the Philippe Hals-
mans exhibition, visitors were fitted with their own Salvador Dalí moustache in the moustache bar. 
They could also join the Disco-Knit-Relay and all exhibitions stayed open until 1 a.m.
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FERNANDO BOTERO BOOK SIGNING
2 July 2016

On Saturday 2 July 2016, the exhibition ‘Botero: Celebrate Life!’ was opened to the public. The 
world famous Colombian artist Fernando Botero signed the exhibition catalogue for numerous 
visitors, many of whom had Latin American origins.

ROTTERDAM XPANDED
18 June until 18 September 2016

The International Film Festival Rotterdam (IFFR), the Museum Boijmans Van Beuningen and the 
Kunsthal Rotterdam joined forces for the very first time for Rotterdam Xpanded, a multi-disciplinary 
programme with unusual films and exhibitions by internationally acclaimed artists. It included the 
IFFR’s White Night tents and an installation by Olafur Eliasson as well a retrospective exhibition 
of the world famous Colombian artist Fernando Botero that was organised by the Kunsthal. The 
three programmes coincided for five days, from Wednesday 13 until Sunday 17 July. During these 
days both the Kunsthal and the Museum Boijmans stayed open until 10 p.m. On Wednesday 13 
July, a festive evening at the Museumpark was organised to celebrate the collaboration. This new 
summer programming led to an increased number of visitors in comparison with the rather tepid 
summer periods of the past. It also led to an increased number of foreign visitors from Europe or 
further afield as was shown by a postal code survey that was started in June 2016.
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LATIN LIFE SUNDAYS!
3 July until 28 August 2016

Between 3 July and 28 August, as part of Rotterdam Xpanded, the Kunsthal organised nine Lat-
in Life Sundays on the occasion of the Botero exhibition. Each of these Sundays, from 2 pm, 
the public could enjoy a varied programme of music, dance, food & cocktails, theatre, circus and 
poetry at the Kunsthal and the Museumpark. During North Sea Round Town, trumpet player Mai-
te Hontelé and Amigos provided the kick-off, followed by a spectacular salsa event. There were 
swinging performances by the Salsability Club and Cuartito Azul during the Latin Life Sundays. 
Encouraged by dancers from the Rotterdam Salsability Club, visitors learned and danced their first 
basic steps. Other events included the Big Hula Show, a fantastic hula hoop spectacle, and Circus 
Rotjeknor for young ‘acrobats’. Because of the fine summer weather, every one of these Sundays 
was a big success!
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SUMMER CARNIVAL ALL YOU CAN ART
30 July 2016

The yearly carnival is an important tradition in both Curacao and Rotterdam. During the summer 
of 2016, the artists Mette Sterre, Klaar van der Lippe, Bart Stuart and students of the All you can 
Art summer school joined forces with Tirzo Martha and David Bade to work on the All you can Art 
carnival float and costumes for the street parade of the Summer Carnival. On Saturday 30 July, 
in collaboration with TENT and carnival organiser DUCOS, the Kunsthal participated in the Rot-
terdam Summer Carnival and won the artistic award. The online report on the Summer School is 
available on our website (only in Dutch).

UITMARKT AMSTERDAM
26 & 27  August 2016

The ‘UITmarkt’ is the national opening of the cultural season. During the last weekend of August 
2016, the 39th edition took place on and around the Amsterdam Museumplein and Leidseplein. 
Every year, the Kunsthal presents its exhibition programme during this event.
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OPENING WEEKEND PETER LINDBERGH
8 until 10 September 2016

Aided by a financial contribution from Rotterdam Festivals, the Kunsthal was able to organise 
‘Rotterdam. City of Fashion and Photography’, consisting of a number of different events, suitable 
for a wide audience, related to the Peter Lindbergh exhibition. In collaboration with the Willem de 
Kooning Academy, the opening week was kicked off by a Master Class by Peter Lindbergh and 
guest curator Thierry-Maxime Loriot. Several hundreds of students came to the Kunsthal to pose 
their questions to this leading photographer. Directly afterwards Peter Lindbergh opened a pop-
up exhibition of photographs taken during shoots at Rotterdam harbour and in the great hall of 
the Central Station. Lindbergh’s presence in Rotterdam was heralded by a sneak preview of the 
Scapino Ballet’s anniversary show TING!, and lots of important visitors and press flocking in.

On Friday, the international press joined Peter Lindbergh and no less than seven supermodels 
(Milla Jovovich, Amber Valletta, Nadja Auermann, Tatjana Patitz, Karen Alexander, Cecillia Chan-
cellor and Lara Stone) at the Kunsthal to visit the exhibition for the first time. In the presence of 
Lindbergh and our proud Mayor Ahmed Aboutaleb, Tina Turner, who has been a close friend of 
the photographer’s, visited the Kunsthal for the exclusive exhibition preview. The exhibition also 
included two portraits of Tina Turner.
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On Saturday, the impressive line-up of supermodels expanded even further to include Cindy Craw-
ford and Eva Herzigova. The fact that these supermodels travelled from all over the world to attend 
the ‘red carpet world première’ of Peter Lindbergh’s exhibition was unprecedented in the Nether-
lands. With performances by the Swiss contortionist Nina Burri and the German singer Tom Han-
reich, the opening was an extravaganza with international flair. The overwhelming attendance of 
these special guests made the extensive opening weekend of the exhibition a great success with 
an amazing amount of media attention, booming social media (because of the major ‘influencers’ 
attending the exhibition) and no less than 6,000 invited guests and visitors.
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ROTTERDAM UITDAGEN
9 & 10 September 2016

During the Rotterdam UITdagen on the Schouwburgplein, the kick-off of the Rotterdam cultural 
season, visitors standing in front of a photograph of the Rotterdam harbour by Peter Lindbergh, 
were photographed by the VeldMark complementary team. The photo could be taken home as a 
nice souvenir and served as a playful promotion for the exhibition ‘A Different Vision on Fashion 
Photography’.

https://www.youtube.com/watch?v=9XoKqXolSIs

PETER LINDBERGH MASTER CLASS
8 September 2016

In collaboration with the Rotterdam-based Willem de Kooning Academy, the Kunsthal organised a 
master class by Peter Lindbergh for students following degree courses in visual art, photography 
and other creative subjects. During this master class, moderated by Thierry-Maxime Loriot, Peter 
Lindbergh talked to the students about his vision on fashion photography and discussed a number 
of student portfolios.
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MASH-UP! IN COLLABORATION WITH THE IFFR
28 October 2016

On 28 October 2016, for the third time in a row, Kunsthal Rotterdam and the International Film 
Festival Rotterdam joined forces for MASH-UP! This entailed a unique advance performance of 
the movie Nocturnal Animals by Tom Ford, a visit to the exhibition ‘Peter Lindbergh. A Different 
Vision on Fashion Photography’, a spectacular performance by Ntjam Rosie and a slamming party 
with dj Roop, all of which took place at the Kunsthal.

MAKING AFRICA FESTIVAL
2 October 2016

With the ‘Making Africa Festival’ the Kunsthal was immersed in an African atmosphere. On 2 Oc-
tober 2016, the Kunsthal, in collaboration with Afrovibes and the Vitra Design Museum, organised 
a lively day event for both young and old with a variety of performances, workshops, guided tours 
and, of course, African music and food. Under the title Young & Urban Africa, the Afrovibes Festi-
val 2016 offered a number of previews of work by young and innovative makers.
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PHOTO & FASHION & FUN KUNSTHAL FAMILY DAY
13 November 2016

The special Photo & Fashion & Fun Kunsthal FAMILY day, inspired by Peter Lindbergh’s photogra-
phy, was a big success with 1,700 visitors. Members of the public could be scouted by Max Mod-
els, watched performances by dance stars of the Scapino ballet, attended workshops about the 
Camera Obscura, went on a journey with theatre maker Camie Bonger or participated in guided 
tours of the Peter Lindbergh exhibition.

https://www.youtube.com/watch?v=9XoKqXolSIs

MASTER CLASS BY JORDY VAN DEN NIEUWENDIJK
2 December 2016

Following photographer Peter Lindbergh, artist Jordy van den Nieuwendijk was the second in a 
series of master classes by extraordinary artists, organised by the Willem de Kooning Academy 
and the Kunsthal Rotterdam. During this exclusive master class, Jordy elaborated on his own work 
and artistic practice. Students were given the opportunity to pose their burning questions and work 
on a sculptural work together with the artist.
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PUBLIC PARTICIPATION
The Kunsthal’s can now build on years of experience in actively involving its public in the exhibi-
tion programme. In 2016, we continued to offer a variety of public participation opportunities and 
weren’t shy of experimentation in doing so.

During the All you can Art Summer School young people and artists were given complete exper-
imental freedom to work and learn at the Kunsthal. There was a constant buzz in the exhibition 
space and visitors could strike up conversations with the artists and participate in various sections 
of the programme. In collaboration with Sculpture International Rotterdam and BKOR (a pro-
gramme of the CBK Centre for Visual Art in Rotterdam), the artists David Bade and Tirzo Martha 
created a new work for Uproot Rotterdam, the pop-up sculpture park in the Museumpark, together 
with the participants. During the summer school, students were taught how to work in a specific 
location, visitors were involved in realising a work of art and all were made aware of the choices 
involved in autonomous versus commercial work.

During the Summer School we collaborated with different organisations and visitor groups. The-
ater Maatwerk, for people with a disability and a passion for the theatre, participated in making the 
float for the Summer Carnival. During the summer, artists Bart Stuart and Klaar van der Lippe also 
worked intensively with the students, visitors and a variety of target groups on producing the float 
and costumes for the Summer Carnival.
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In the Studio of the exhibition All you can Art and on location, students of the Olympiacollege 
(VMBO – lower secondary professional education) participated in realising the artwork ‘Laman ta 
duna laman ta tuma’ (the sea giveth and the sea taketh away) by David Bade and Tirzo Martha. 
For the Uproot Sculpture Park, this sculpture ‘moored’ at the Museumpark. During one of the final 
editions of De Derde Dinsdag (The Third Tuesday), David Bade and Tirzo Martha gave a public 
presentation about the IBB and ‘All you can Art’ at the Vroessenpark.



JAARVERSLAG 2016

The Kunsthal believes that the master and apprentice teaching method deserves an opportunity 
to root in the Netherlands and both the IBB and the Kunsthal have committed themselves to con-
tinuing their collaboration over the next two years. The working method developed by David Bade 
and Tirzo Martha, and the chances they offer young people, have an inspiring effect and could be 
important for Dutch art education on all levels, varying from art schools at higher education level to 
art education programs in primary and secondary education.

Two ThinkTanks examining the future of special art education and art as a social practice were 
organised for professionals and visitors From the context of the Instituto Buena Bista, David Bade 
and Tirzo Martha shared their questions and vision by interacting with the invited guests, who 
brought their own expertise to the table, and the other people in the audience. The ThinkTanks 
took place at the centre of the exhibition, enabling everyone to participate and share their experi-
ences with specialists and other people involved in the fields of art and education.
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Read the online report of the Summer School.
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Encouraged by dancers from the Salsability Club, visitors learned and danced their first basic 
steps. Other events included the Big Hula Show, a fantastic hula hoop spectacle, and Circus Rot-
jeknor for young ‘acrobats’.

LATIN LIFE SUNDAYS AT THE MUSEUMPARK
Between 3 July and 28 August, as part of Rotterdam Xpanded, the Kunsthal organised nine Latin 
Life Sundays on the occasion of the Botero exhibition. After visiting the exhibition, the Kunsthal 
public was invited to participate in a varied programme of music, dance, food & cocktails, theatre, 
circus and poetry at the Kunsthal and the Museumpark. During North Sea Round Town, trumpet 
player Maite Hontelé and Amigos provided the kick-off, followed by a spectacular salsa event. 
There were also swinging performances by the Salsability Club and Cuartito Azul during the Latin 
Life Sundays.
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Because of the fine summer weather, every one of these Sundays was a big success. Audience 
researched showed that 50 % of the visitors were explicitly attracted by the Latin Life Sundays 
Programme. Read the online report on our website.
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To the Kunsthal this result was an eye-opener: never before had the diversity of our audience – all 
simultaneously present and attracted to the Kunsthal’s high-contrast programming – been cap-
tured so clearly!

GREEN SCREEN ‘MODEL FOR A MOMENT’
The special ‘green screen’ installation that, thanks to the support of our main sponsor ING, could 
be used throughout the entire run of the exhibition was of enormous added value to our visitors. 
The fact that visitors could have their own ‘Model for a Moment’- experience after seeing the exhi-
bition, added an extra dimension to their visit and led to a major boost in social media exposure of 
the exhibition – and ING. After 5 months this resulted in 7,675 (!) cheerful, serious, funny, touch-
ing and wacky portraits of visitors who had come to the Kunsthal alone, with their families or with 
friends. Male and female, young and old.
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KUNSTHAL VISITORS

The Kunsthal focuses on a wide audience without making concessions to quality. In 2016 the 
Kunsthal welcomed 211,677 visitors, 33% of whom had never visited the Kunsthal before. On av-
erage 61% of our visitors are female and 39% are male, with 29% educated at WO-level (univer-
sity), 44% at HBO-level (university of applied sciences), 11% at intermediate vocational level and 
16% at secondary education level or other.

Our own audience research, carried out via random checks, shows variations in the characteris-
tics of our visitors for each exhibition programme. In the spring of 2016, for instance, there were 
more visitors from the region. And visitors indicated that they had come specifically for either the 
main exhibition ‘Astonish me!’ by Philippe Halsmans (22%), ‘The Museum of Everything’ (30%) or 
‘Fatal art’ (10%), although 28% of them allowed themselves to be surprised. In June, the Kunsthal 
started actively asking visitors for their postal codes (excluding those with a Museumkaart, Rot-
terdampas, CJP or Friends card of whom the general data are already known) in order to get a 
clearer picture of where our visitors hail from.
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REACHING A YOUNGER AND MORE INTERNATIONAL AUDIENCE
In summer there was a proportional rise in the number of tourists from Europe and further afield 
visiting the Kunsthal. This number peaked in the months of June and July, but stayed constant 
throughout the autumn. Our English language audience survey shows a few significant results 
concerning this target audience. The group, for instance, included high percentages of first-time 
visitors (80%), higher educated visitors (63% at university level) and young visitors (55% between 
the ages of 18 and 40).

In the autumn, many visitors indicated that they specifically came to see the Lindbergh exhibition 
(70%, 40% of whom were first-time visitors) or Making Africa (21%), while a smaller percentage 
(23%) allowed themselves to be surprised. In 2016, around 25% of visitors were Rotterdam resi-
dents and 17% lived in the region.

MUSEUMKAART AND ROTTERDAMPAS
The national Museumkaart (Museum Card) and the regional Rotterdampas lower the Kunsthal’s 
threshold even more. Of the total number of 211,677 visitors, 44% (38% in 2015) carried a Muse-
umkaart and 6% (7% in 2015) held a Rotterdampas. In total, the Kunsthal welcomed 13,493 hold-
ers of the Rotterdampas (61% of whom at a reduced fee because of their minimum income).
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EXPECTED
ROBERT MAPPLETHORPE. A PERFECTIONIST
22 April until 27 August 2017

From Saturday 22 April the Kunsthal Rotterdam will present a large-scale retrospective of the life 
and work of Robert Mapplethorpe (1946-1989), one of the most influential artists and photogra-
phers of the 20th century. More than two decades after his death, his work remains controversial 
and tests the limits of what is artistically possible. The exhibition offers an impressive survey of his 
career, from early works in the late 1960s to the art world success he established in the 1980s. 
More than 200 objects throw new light on his preferred genres: portraiture, self-portraiture, the 
nude, and still life. This is the first time that Mapplethorpe’s work is shown in the Netherlands on 
such a large scale after a long absence. The Kunsthal is delighted to be the only European venue 
to present this special exhibition, organised by the Los Angeles County Museum of Art and the J. 
Paul Getty Museum in collaboration with the Robert Mapplethorpe Foundation.
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EDUCATION AND TALENT DEVELOPMENT
In order to reach and involve a new public and specific target groups, and to keep the exhibition 
programme accessible to a wide audience, the Kunsthal regularly organises additional activities in 
the exhibition spaces, the Auditorium and the KunsthalLAB. This programming is done in collabo-
ration with young talent and established names, and contains cross-overs between different disci-
plines. See also Events.

For the purpose of talent development and more in-depth investigations, special activities, such as 
Artist Talks, family programmes and guided tours, were organised in 2016.

SUMMERSCHOOL ALL YOU CAN ART
During the All you can Art Summer School together with Instituo Buena Bista (IBB) young people 
and artists were given complete experimental freedom to work and learn at the Kunsthal. There 
was a constant buzz in the exhibition space and visitors could strike up conversations with the art-
ists and participate in various sections of the programme. 32 talented young people had the oppor-
tunity to develop themselves during six weeks of training and supervision by artists according to 
the time-hallowed model of master-apprentice.



JAARVERSLAG 2016

The Kunsthal believes that the master and apprentice teaching method deserves an opportunity 
to root in the Netherlands and both the IBB and the Kunsthal have committed themselves to con-
tinuing their collaboration over the next two years. The working method developed by David Bade 
and Tirzo Martha, and the chances offered to young people, have an inspiring effect and could be 
important for Dutch art education on all levels, varying from art schools at higher education level to 
art education programs in primary and secondary education. See also

FAMILY PROGRAMMES
The extensive Kunsthal family programme is centred on active participation. To make this pro-
gramme a success, the Kunsthal cooperates with various partners such as Codarts, ROC Albeda 
College, SKVR and partners for specific exhibitions. The open platform function of the Kunsthal 
offers students from various disciplines the opportunity to gain experience with the public.
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ACTIVITIES KUNSTHALLAB
During the school holidays the focus lies on additional activities for families, such as special 
guided tours for families, workshops and music and theatre performances. In 2016 for instance 
children worked on their own children’s book in the KunsthalLAB as part of BoekieBoekie, and 
families visited the exhibitions together by means of the Look & Do tours. Children dressed up as 
characters in Botero’s paintings in Camie Bonger’s theatre workshop. On Wednesday 19 October 
the Kunsthal, together with the Ivory Cross, organised an afternoon featuring healthy teeth entitled 
‘I love my teeth’. And during the Peter Lindbergh exhibition young generations of ‘Supermodels’ 
went on a journey through his pure black-and-white photography. Since 2016 children and their 
parents can join a special workshop every Sunday afternoon in the KunsthalLAB.
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DEVELOPING TALENT
The KunsthalLAB is the permanent educational space where children from the age of four and 
adults actively participate by means of a combination of learning, entertainment and social interac-
tion. The KunsthalLAB was intensively used during Culture Path workshops and during the holi-
days. An estimated 1,200 pupils visited the KunsthalLAB in 2016 and took part in workshops as 
part of their curriculum. This makes the KunsthalLAB the operating base for school classes, chil-
dren and adults to take part in activities every day. During ‘The Museum of Everything’ exhibition 
children made their own art and presented it in the ‘Mini Museum of Everything’. The KunsthalLAB 
was transformed into a design lab during ‘Making Africa’ where children could design their own 
C-Stunner glasses. And in the workshop Camera Obscura on the occassion of the Peter Lindber-
gh exhibition, they discovered how a camera works exactly.
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LIFELONG LEARNING FOR ADULTS
The Kunsthal constantly focuses on ‘lifelong learning’ and supports this with supplementary activ-
ities for adults. During the 344 guided tours in 2016, the UrbanGuides team took more than 5,000 
people on a tour of the exhibitions and guided them through the museum. By attending lectures 
and a weekly film programme in the Auditorium and Artists Talks, and by making use of audio tours 
adults gained an insight into the exhibitions’ subjects.
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MASTERCLASSES
In collaboration with the Willem de Kooning Academy in Rotterdam the Kunsthal organised a Peter 
Lindbergh Master Class for art, photography and other creative studies students on 8 September. 
In this Master Class, moderated by Thierry-Maxime Loriot, Lindbergh talked with students about 
his vision of fashion photography. Some of the students’ portfolios were also discussed. After pho-
tographer Peter Lindbergh in September it was artist Jordy van den Nieuwendijk’s turn in Decem-
ber. His is the second in a series of master classes by exceptional artists organised by the Willem 
de Kooning Academy and the Kunsthal Rotterdam. In this exclusive master class Jordy talked 
about his own work and artistic practice. Students had the opportunity to ask any pressing ques-
tions and make a sculpture together with Jordy.

ARTIST TALKS
In 2016 three Kunsthal Light artists delivered an Artist Talk. On 14 February Susanna Inglada gave 
an Artist Talk together with Noor Mertens, curator of the city collection at Museum Boijmans van 
Beuningen, during the Art Rotterdam Week. On Sunday 22 May Inge Aanstoot gave a talk together 
with her gallery owner Thierry Reniers van Vonkel in The Hague. It was an Artist Talk with a spec-
tacular attendance, and lots of high-fives and applause. Pim Palsgraaf gave the third Artist Talk 
together with art historian Guus Vreeburg on 13 November. Rotterdam performance artist Toine 
Klaassen was present to get in contact with the audience from the moment they entered the ven-
ue. See also Kunsthal Light.
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EDUCATION FOR SCHOOLS
The Kunsthal is focused on education surrounding the major exhibitions and actively reaches out 
to the various (Rotterdam) schools. By collaborating in various ways the Kunsthal is able to realise 
a relevant and inspiring educational package for schools surrounding the major exhibitions. The 
educational material forms a perfect match with the key targets of the curricula, therefore visits 
to the Kunsthal provide added value for pupils and students. Since 2011 the Kunsthal has had 
an agreement with ROC Albeda College. The Kunsthal also closely collaborates with the BOOR 
Foundation, The HAVO/VWO Theatre, the Rotterdam Art Education Foundation (SKVR), the 
Knowledge Centre Culture Education Rotterdam (KC-R), Digital Playground and the Kunstpiloot.

AFTERNOON SESSIONS FOR TEACHERS
Teachers can experience how well a visit to the Kunsthal dovetails with the teaching material 
during afternoon sessions for teachers. Wednesday afternoons consist of an introduction, an 
explanation of the educational material on offer and a tour of the exhibitions. On Wednesday 28 
September a special afternoon session was organised for teachers together with Het Nieuwe Insti-
tuut and Museum Boijmans van Beuningen. The teachers got a sneak preview and a guided tour 
of ‘Making Africa’ and Peter Lindbergh.
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TALENT DEVELOPMENT: EDUCATION
We have developed teaching materials for primary and secondary schools about the major exhibi-
tions ‘The Museum of Everything’ and ‘Making Africa’. They can be downloaded free of charge and 
contain an electronic whiteboard preparatory class, a full-colour printed viewing guide and a folow-
up class. Primary school groups six, seven and eight were able to do a Look & Do tour. As part of 
the Culture Path Rotterdam and in collaboration with Knowledge Centre Culture Education Rotter-
dam (KC-R), pupils from groups seven and eight and pupils from years one and two in secondary 
school worked on the Mini Museum of Everything (making and putting together an exhibition).
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Pupils made C-Stunners as part of ‘Making Africa’ which widened their view of the world and of 
Africa in particular. In collaboration with Digital Playground, the centre for media education, a spe-
cial workshop for secondary schools was developed in conjunction with the Lindbergh exhibition. 
A special lesson plan was put together in collaboration with ROC Albeda Rotterdam for all MBO 
disciplines and levels.
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CJP CULTURE CARD
About 40% of autonomous school visits are paid for through the CJP Culture Card, which is exclu-
sively intended for secondary schools. In 2016 VWO schools accounted for 31% of the school vis-
its, HAVO schools accounted for 20% and VMBO schools accounted for 40%. These CJP figures 
tally with the various educational segments visiting the Kunsthal. Figures show that the Kunsthal is 
accessible to all kinds of secondary educational establishments and that the educational material 
developed for schools more than meets the demand for differentiation.
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TALENT DEVELOPMENT ARTISTS KUNSTHAL 
LIGHT #
To develop talent, the Kunsthal Rotterdam has been organising presentations under the title Kuns-
thal Light since 2011. This exhibition programme offers opportunities for talented artists from the 
Netherlands and abroad. Kunsthal Light turns the spotlight on modern muralists, street artists and 
cartoonists, Conceptual art and installations. For this purpose the Kunsthal makes Gallery 6 (the 
showcase beside the ramp) available to an artist who is given a free hand to make a site-specific 
work. The artists often make their work on the spot, so that the development of the work can be 
seen from outside by the public and interaction results. Part of the presentation is an Artist Talk 
with the artist.

In 2016 three editions of Kunsthal Light # were organised. The presentation of Susanne Inglada 
(1983) dovetailed with the Prospects and Concepts exhibition of the Mondriaan Fund during Art 
Rotterdam. Inge Aanstoot (1987) won the Piket Prize for Painting and the Sacha Tanja Medallion 
in 2014 and in 2015 respectively. This was reason enough to invite her for Kunsthal Light #14. 
Rotterdam artist Pim Palsgraaf (1979) got a first in 2003 as a fine arts student at the Willem de 
Kooning Academy in Rotterdam.



JAARVERSLAG 2016

KUNSTHAL LIGHT #15: IN THE ABSENCE OF LIGHT
Pim Palsgraaf
21 September 2016 – 5 March 2017

For Kunsthal Light #15, the raw spatial work of the Rotterdam artist Pim Palsgraaf (1979) takes 
over the building like a parasite. Slowly but surely, with the passage of time his constructions inter-
vene in the concrete, iron and glass of Koolhaas’ architecture. Palsgraaf draws his inspiration from 
the city’s zones of friction and ragged outskirts – the forgotten places where no one comes, some-
times hidden from view as they await a new function. His dark buildings grow to form an aban-
doned city that floats aboved the heads of the visitors who walk through it. A sense of uneasiness 
seizes anyone who realised what is going on above them.
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KUNSTHAL LIGHT #14: SIC SEMPER
Inge Aanstoot
30 April – 21 August 2016

Inge Aanstoot (1987) has made an impressive wall painting for Kunsthal Light #14, populated by 
human figures, self-portraits and a large variety of animals. It invites the viewer to discover the nar-
rative that lies hidden between the brushstrokes. Inge Aanstoot is fascinated by the selective and 
subjective way in which people deal with information and interpret history to suit their purpose. In 
the Kunsthal she selects who and what appear in her ‘historical’ wall painting by association. Thus 
she writes history herself, paradoxically in the exactly the same way as history is always written. 
Aanstoot criticises the history textbooks by shifting the frame, but the frame still remains.
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KUNSTHAL LIGHT #13: STRANGE HABITS
Susanna Inglada 
15 January – 10 April 2016
Partner: Mondriaan Fund 

For Kunsthal Light #13, the museum’s display window is taken over by theatrical, dark characters 
created by artist Susanna Inglada (Spain, 1983). She has drawn these figures in the space pro-
vided using charcoal and paint. Inglada likes to work without a fixed frame or canvas. This allows 
her the freedom to construct lively scenes, her creations serving as the players and props in a 
theatrical performance. Inspired by the culture and politics of her homeland Spain, Inglada creates 
her own world using symbols of violence and power, with the figures appearing to respond to each 
other.
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KUNSTHAL LIGHT #12: ENCOUNTER – INSTALLATION 2015
Aura Rendón Benger
12 September 2015 – 3 January 2016
Partners: Mondrian Fund

Aura Rendón Benger (1989-) graduated from the Koninklijke Academie voor Beeldende Kunst in 
The Hague in 2014 with large objects of kite material filled with air. When they are positioned, filled 
and suspended, these ponderous and at the same time light ‘beings’ occupy the space. The long 
narrow space of the Kunsthal showcase was the ideal location for the recurrent themes in Rendón 
Benger’s work such as distance, proximity, intimacy and the role of the public. Rendón Benger 
played in her interactive installation with childlike joy and sensual experiences of visitors who 
clashed with the objects as they made their way through the space.
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KUNSTHAL LIGHT #11: CURATING THE COLLECTION (1992 – 2014)
Tim Hollander
7 June – 30 August 2015
Partners: Mondrian Fund

For edition 11 of Kunsthal Light, Tim Hollander scrutinised the components with which an exhibi-
tion is presented to the public, acting in the role of both artist and curator of the exhibition. Digging 
around in the depot and archives of the Kunsthal, he brought to light ‘hidden treasures’. With col-
lages of ground plans, sketches and routing designs and using plexiglass covers, socles and paint 
colours, Hollander made a presentation of the ‘collection’ that the collectionless Kunsthal does not 
have.
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KUNSTHAL LIGHT #10: SHADOWS OF A DOWNFALL
Thera Clazing
7 March – 24 May 2015
Partners: Mondrian Fund

Thera Clazing graduated in 2014 from the Fine Art department of the Utrecht School of the Arts. 
Using latex and charcoal, she draws and paints on walls endless, desolate landscapes with skele-
tal structures of animals. The viewer is left to guess at what has taken place. The painted objects 
present a possible story full of suspense, anticipating a lugubrious twist. You suspect the existence 
of characters without anyone being present. Clazing’s work for Kunsthal Light #10 showed an op-
pressive loneliness and made viewers feel what they could not see.
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CULTURAL ENTREPRENEURSHIP
Although we ended 2016 with a negative balance, the Kunsthal managed to survive economically 
challenging times. Year after year, the Kunsthal is always flexible, with a huge amount of perse-
verance and ingenuity in finding partners and means for realising its exhibition and activity pro-
grammes.

KUNSTHAL ROTTERDAM BUSINESS MODEL
The Kunsthal covers more than half its operating budget with its own revenues. Despite the enor-
mous competition with partner institutes for corporate funding and sponsoring, the Kunsthal has 
again succeeded in forging valuable partnerships and generating generous donations. The Kuns-
thal formula, targeting a wide audience with a varied, high-contrast programme, is the foundation 
for a business model where large scale exhibitions are used to finance those on a smaller scale.
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The upward trend in store revenues also continued in 2016. The concept of the Kunsthal store is 
now further developed with a special focus on growth by means of expanding both our in-house 
store and sales through other channels. The latter was already put into action in 2016, when part 
of the Lindbergh merchandise was also available at the Rotterdam Tourist Information stores and 
the department store De Bijenkorf. The number of commercial receptions and events at the Kuns-
thal, both in the Auditorium and in the café, rose again in 2016. An increasing number of compa-
nies found their way to the Kunsthal as a location for organising receptions or other events. Apart 
from our sponsors, we were happy to welcome many other companies in 2016. Find out more 
under the header Receptions.
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NEW BUSINESS DEVELOPMENT
The Kunsthal brand is among the top twenty museum brands in the Netherlands and it is now 
time to spread it around the world. After all, the Kunsthal has excellent connections, original ideas 
and the right business instinct for marketing a great product. The challenge lies in the fact that the 
organisation is unable to draw on its own collection. As part of its business model, the Kunsthal 
aims to produce travelling exhibitions by intensifying its international connections, focusing on spe-
cial collections and artists, and collaborating with collectors and guest curators. The first traveling 
production of the Kunsthal, the exhibition ‘A Different Vision on Fashion Photography’ of renowned 
photographer Peter Lindbergh, will run through renowned museums. After four venues, this invest-
ment has been repaid, which generates new revenues for the Kunsthal. In the future the Kunsthal 
aims for more exhibitions in its ‘international suitcase’.

KUNSTHAL BUSINESS CIRCLE, FRIENDS FIRST AND KUNSTHAL 
CIRCLES
Besides the sponsoring and subsidies that are often assigned to specific exhibitions, the Kunsthal 
has a programme for involving companies and individuals in its activities. It is subdivided into the 
Kunsthal Business Circle, Kunsthal Friends and the Kunsthal Circle. Participants of these circles 
pay a yearly subscription fee or donate a fixed yearly amount. In 2016, with our newly recruited 
fund raising staff-member, we started to work on a new donation model aimed at involving more 
private patrons in the Kunsthal. The Friends First Programme offers extra benefits such as sneak 
previews, reserved seats and meet & greets in exchange for a yearly contribution. For patrons with 
deeper pockets the Kunsthal set up a special programme. The bronze, silver and golden Circles 
were developed to increase the Kunsthal’s financial vitality. This group of very committed individu-
als is growing steadily. Read more under the header Kunsthal Partnership.
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ECONOMIC SPIN-OFF
The economic spin-off from dynamic cultural institutions that are a great asset to the city of Rot-
terdam, such as the Kunsthal, is of enormous value. Our own audience research shows that 70% 
of the Kunsthal audience combine their visit with shopping, eating and drinking, staying in a hotel 
and/or visiting the Markthal. The large amount of media attention that was caused by, for instance, 
the international opening of the Lindbergh exhibition, and the boost generated by the international 
guests on social media, had an invaluable impact on the city of Rotterdam. When taking the entire 
exhibition programme into account, consumer spending in the city could mount up to over 7 million 
euros on a yearly basis. The Kunsthal also employs dozens of Rotterdam-based freelancers and 
companies for realising its exhibition programme, designing and setting up exhibitions and market-
ing. Mutual reinforcement between the retail trade and the Kunsthal is already taking place on a 
regular basis, for instance in the form of collaborations with the Bijenkorf and Margreeth Olsthoorn 
for the Peter Lindbergh exhibition.
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KUNSTHAL PARTNERSHIP
The Kunsthal is always actively scouting for interested funds, enthusiastic individuals and active 
companies that – in the form of a donation – can help us realise seemingly unattainable exhibi-
tions and attract major artists to Rotterdam. Many contributors, funds and sponsors again gener-
ously supported the Kunsthal in 2016. We are extremely grateful to them for their financial support, 
which has helped the Kunsthal realise its ambitious programme.

For an overview of all involved partners in 2016, we would like to refer you to The power of collab-
oration. The Kunsthal’s supporters programme consists of the Kunsthal Friends and the Kunsthal 
Circle for committed individuals. Businesses committed to the arts can get involved in the activities 
of the Kunsthal by joining the Business Circle or becoming a Kunsthal Ambassador.

COLLABORATIONS WITH SPONSORS
Collaborations with regard to content have the greatest impact and in 2016, the Kunsthal contin-
ued to work in mutually beneficial, passionate partnerships with a clear vision to realise important 
achievements. Thanks to its partners, the Kunsthal was able to reach new audiences, transport 
840 pupils of Rotterdam schools with the Kunstbuzz, give 32 talented young people an opportu-
nity to develop themselves during the All you can Art Summer School and help in getting artworks 
included in a corporate collection or exhibited in the public space. We had an opportunity to realise 
eye-catching ‘city dressing’ (which has since become our trademark) and were able to fly in inter-
national supermodels to attend a grand opening weekend to ensure that it would not pass unno-
ticed by the (inter)national press.



JAARVERSLAG 2016

The Kunsthal considers itself to be a cultural entrepreneur with the power to react decisively and 
flexibly to new developments and opportunities. Companies and funds from Rotterdam and else-
where in the Netherlands are always happy to be associated to the Kunsthal. Many funds and 
sponsors again supported the Kunsthal’s art projects in 2016.
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The extraordinary exhibition ‘The Museum of Everything’ was made possible by a generous contri-
bution from the Gieskes-Strijbis Fund. This exhibition of the internationally renowned collection of 
James Brett formed the point of departure for a wide-ranging ‘Outsider Art’ manifestation through-
out the Netherlands about the eponymous art movement. It included an extensive satellite pro-
gramme in collaboration with the Van Gogh Museum, Cobra Museum, Museum Dolhuys, Outsider 
Art Museum/Hermitage Amsterdam and Atelier Herenplaats. With this exhibition and its satellite 
programme, a firm foundation was laid for a sustainable platform for Outsider Art in the Nether-
lands.

The art project ‘All you can Art’ , in collaboration with the Instituto Buena Bista (IBB) from Curacao, 
was supported by a large number of funds, including the Mondriaan Fund, BankGiro Lottery Fund 
and the Retourschip Foundation who all contributed to a new perspective on art education. These 
new ideas on art education also attracted the attention of Jet Bussemaker, minister of Education, 
Culture and Science. She visited the art project at the Kunsthal and later also travelled to the IBB 
in Curacao. The artists David Bade and Tirzo Martha were commissioned by the CBK Rotterdam 
and ING to create sculptures to be exhibited in the public space and included in the ING corporate 
collection.

Thanks to a valuable substantive collaboration with Gert Schade, supported by a generous do-
nation from the The Royal Dutch Dental Association (KNMT) and the Stichting Vrienden Tand-
heelkundig Erfgoed (Friends of Dentistry Heritage Foundation, SVTE), a beautiful collection of 
prints on the subject of dentistry could be shown to the public for the very first time.
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With donations from Fonds21, VSBFonds and the Prins Bernhard Cultuurfonds, the Kunsthal was 
able to shed new light on contemporary design in Africa during the exhibition ‘Making Africa’ . The 
opening of the very first Kunsthal production ‘Peter Lindbergh. A Different Vision on Fashion Pho-
tography’ could be celebrated on a grand scale thanks to the excellent collaborations with part-
ners and sponsors such as the Blockbusterfonds and the BankGiro Lottery, Swarovski and Marc 
O’Polo, SkyTeam and Thalys, Mainport Hotel and FCA Group (Alfa Romeo), ING, Bijenkorf and 
MediaCenter Rotterdam. By means of ‘city dressing’, the exhibition was brought to the attention of 
Rotterdam residents and visitors. Thanks to a contribution from Rotterdam Festivals, photographs 
from Peter Lindbergh’s photoshoot at Rotterdam harbour were used to adorn iconic landmarks.

STRUCTURAL SPONSORING
Main sponsor ING

With a joint mission to make art and culture accessible to a wide audience, ING committed to 
being the Kunsthal’s main sponsor for a period of three years (2015-2017). Together we propagate 
our vision of “seeing more by learning how to look better”, the most important part of the ING’s 
main sponsorship being the organisation of bus transportation for pupils from Rotterdam schools 
who would otherwise never visit the Kunsthal. In 2016, 840 students from nine different primary 
and secondary schools were driven to the Kunsthal with the Kunstbuzz. For the exhibition ‘Peter 
Lindbergh. A Different Vision on Fashion Photography’, ING provided a ‘green screen’ that was 
used for ‘Model for a Moment’. It gave visitors a photo opportunity and a chance to share their visit 
to the Kunsthal on social media. The 7,675 happy, serious and funny ‘Model for a Moment’-por-
traits that were posted on the Kunsthal’s Facebook page form a visual record of the diversity of 
Kunsthal visitors.
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Furthermore, David Bade and Tirzo Martha, in collaboration with the Summer School students, 
created a monumental sculpture for the garden of the ING Headquarters in south-east Amsterdam.

Patronage of the BankGiro Lottery

The Kunsthal’s most important patron is the BankGiro Lottery, the leading cultural lottery in the 
Netherlands. Since 2007, the Kunsthal has received over 2.6 million euros from the BankGiro 
Lottery, which is incredibly important now the government is stepping back. In the autumn, the 
BankGiro Lottery’s Board of Commissioners announced its wish to extend the agreement with the 
Kunsthal for another five years. This means that the Kunsthal can again count on a yearly contri-
bution for the period between 2017 and 2021. In addition, recruiters are posted near the entrance 
of the Kunsthal on a regular basis to bring ‘earmarked participation’ in the BankGiro Lottery to the 
attention of visitors. It is possible for visitors who warmly support the Kunsthal to take part in an 
‘earmarked’ lottery where half of the lottery ticket fee is directly transferred to the organisation. In 
2016, the lottery players jointly supported the Kunsthal with a total amount of about 100,000 euros. 
BankGiro Lottery VIP-card holders have free access to the Kunsthal and several events are organ-
ised for BankGiro Lotery participants on a yearly basis.
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KUNSTHAL BUSINESS CIRCLE
With their yearly support, members of the Kunsthal Business Circle contribute to the (pre-)financ-
ing of main exhibitions, offer assistance in kind or by bartering, and are allowed to use the Kuns-
thal as a platform for relationship marketing in return. The membership fee is the numbers of the 
year in euros, so € 2016 for the year 2016. In 2016, many Business Circle members held relation-
ship marketing events at the Kunsthal. At the request of our members, the Kunsthal hosted special 
guided tours and presentations and organised networking breakfasts, swinging social gatherings 
and fancy diners for their employees and business relations. On 23 March, the Kunsthal organised 
a successful meeting for the Kunsthal Business Circle and a number of small and medium-sized 
Rotterdam enterprises in collaboration with VNO-NCW (the Confederation of Netherlands Indus-
try and Employers) Rotterdam. It was entitled ‘Art and culture, engine of economic progress’ and 
included contributions by guest speaker Yuri van Geest, member of the board at the Singularity 
University The Netherlands and author of ‘Exponentiële Organisaties’ (Exponential Organisations), 
and a presentation by Kunsthal director Emily Ansenk on the importance of art as an innovative 
force.

KUNSTHAL CONSULS AND AMBASSADORS
The ‘Kunsthal Consuls’ are an advisory group consisting of people from Rotterdam corporate life 
with a strong network. Their main task is to increase support for the Kunsthal and introduce its 
management to possible partners in the business world. In addition, the Kunsthal is working on 
an Ambassador network of regular sponsors who, as extremely valuable substantial and financial 
collaboration partners, are supporting the Kunsthal. 
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In 2016 this network consisted of ROC Albeda College, Kneppelhout & Korthals Lawyers, Sundio 
Group and the insurance company Nationale-Nederlanden (NN). In close collaboration with the Art 
& Culture Department of the NN Group, the very well-frequented NN DE café next to Rotterdam 
Central Station was decorated in the style of the Peter Lindbergh exhibition.

PRIVATE PATRONS
Since 2012, the Kunsthal has had a gradual donation structure (following the American model) for 
private persons consisting of the Kunsthal Friends Card and the Kunsthal Circles.
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KUNSTHAL CIRCLES AND FRIENDS
The Kunsthal’s new approach is to deeper involve its fans and friends in what’s happening behind 
the scenes as well as in the actual exhibitions. The Kunsthal’s Friends First Programme has been 
set up especially for our Circles and Friends and includes extra benefits, previews, lectures and 
guided tours. With ‘Backstage Glimpses’ the Friends will be exclusively involved in the construc-
tion phase of Kunsthal exhibitions. Want to become a Friend?

KUNSTHAL CIRCLES
The bronze, silver and golden Circles provide the Kunsthal with financial vitality. In this way the 
Kunsthal can continue doing what it is good at: being a trendsetter in the museum world by pro-
ducing programmes that is rich in contrast and accessible to all.

On 9 February a special evening was organised in the Kunsthal for eighty invited guests with a 
view to enlarge the inner circle of loyal friends well disposed towards the Kunsthal. The evening 
was opened by supervisory board chairman Arjan Schakenbos and followed by a guided tour of 
the ‘Keith Haring. The Political Line’ exhibition led by Emily Ansenk, director of the Kunsthal. Back-
ground information was provided by a number of Kunsthal staff. We wanted to increase private 
individuals’ knowledge of artist Keith Haring’s modus operandi, and of the Kunsthal and its mission 
in general.
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Diner at the Wereldmuseum with Botero, CIRCLE 1 July 2016

On 1 July the ‘Botero. Celebrate Life!’ exhibition was opened. A festive dinner party to mark the 
opening was organised in the ballroom of the Wereldmuseum. Guests came from far and wide to 
enjoy an exceptional dinner in the presence of the Maestro himself. Colombian ambassador Juan 
José Quintana warmly addressed his compatriot Fernando Botero. Gallery owners, art collectors, 
members of the Colombian Diplomatic Corps and a number of Kunsthal Circle members were 
treated to wonderfully compelling Colombian music performed by the Dutch trumpet player Maite 
Hontelé.
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PREVIEW PETER LINDBERGH, CIRCLE 9 September 2016

Our Circle members are getting the best bits! In the presence of a first-class selection of interna-
tional supermodels, the Circle members visited the exclusive opening of ‘Peter Lindbergh. A Differ-
ent Vision on Fashion Photography’. They were treated to a surprise meeting with Peter Lindbergh 
and one of his dearest friends, Tina Turner. This was followed by a beautifully decorated dinner 
party in the town hall, hosted by Mayor Aboutaleb and organised in collaboration with main spon-
sor Swarovski. A number of Circle members financially supported this first Kunsthal production to 
contribute to the international tour of the exhibition.

KUNSTHAL FRIENDSHIP
Kunsthal Friendship offers a fascinating exchange between art lovers young and old, unexpect-
ed meetings, interesting conversations between fans, connoisseurs and newcomers. In 2016 the 
Kunsthal was able to put together a more robust programme than in previous years for Friends 
of the Kunsthal and Circle members. With the first ‘Backstage Glimpses’ and the start of the now 
well-known Friends First Programme the Kunsthal cherishes its friendships.
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ANNUAL GUIDED TOUR FOR FRIENDS, 11 March 2016

On Friday 11 March the Friends of the Kunsthal Day took place with a guided tour of exhibition 
‘The Museum of Everything’ led by exhibition designer Hester Schölvinck. Friends of the Kunsthal 
got a backstage glimpse of the production of this unusual exhibition about outsider art. At the end 
of the afternoon the famous Kunsthal bitterballen were served.

KUNSTHAL BACKSTAGE, 21 June 2016: Botero. Celebrate Life!

On Tuesday 21 June the eye catcher of the ‘Botero: Celebrate Life!’ exhibition – a bronze sculpture 
entitled ‘Caballo’ – was hoisted on its pedestal. It took an external construction team, consisting of 
seven people, ten blankets, eight straps and a crane capable of moving 3,000 kilogrammes to get 
the 1,600-kilogramme bronze exactly in the right position. This painstaking task was an impressive 
spectacle witnessed by one journalist, two photographers, three curators and a number of Friends 
of the Kunsthal. There is a lot more to see backstage!

The Friends were wildly enthusiastic about our first invitation ‘Kunsthal – Backstage’. It was a first 
for Kunsthal Friends to be taken along by curator Annemarie Nycolaas during the construction 
phase of this summery exhibition. An explanation using a scale model provided an overview of 
how the works and objects were going to be arranged. Meanwhile, the first canvasses were taken 
out of their transport cases nearby and their condition was assessed by the curators. The man-
sized canvasses in their gold and silver frames were carefully put in the right spot. Leaning against 
the mouse-grey walls, Botero’s use of lively colours immediately caught the eye.
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27 September 2016: Making Africa. A Continent of Contemporary Design

The unpacking of the artworks themselves remains the most exciting moment during the realisa-
tion of an exhibition. Various objects in wooden transport crates were delivered at the Kunsthal for 
the ‘Making Africa’ exhibition. Form, size, colour, volume, weight and smell – every wooden crate 
contained a new surprise. Five of the Friends of the Kunsthal were lucky enough to be allowed to 
be present when the various design objects were unwrapped and positioned, under the inspired 
guidance of Kunsthal curator Annemarie Nycolaas.

FRIENDS FIRST PROGRAMME
In the autumn the Friends First Programme was put together especially for our Friends, offering 
numerous advantages such as Seats, Meet & Greets during special events, lectures and guided 
tours. The sensational opening of the Peter Lindbergh exhibition on Saturday 10 September with 
an impressive line-up of supermodels was a fantastic moment for the Programme’s kick-off. The 
first hundred chairs in the auditorium were reserved specially for the Friends for Peter Lindbergh’s 
book signing session. They were the first to have their book signed, and had the advantage of the 
supermodels present also signing their books. The Friends were subsequently present at the VIP 
opening.
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NEW DESIGN FRIENDS CARD
It is the Friends that inspire the Kunsthal to take even more action. We have had a new Friends’ 
Card designed for all new and old Friends! The new Friends’ Card also entitles you to a 25% 
discount on the entrance ticket to Blijdorp Zoo. The Kunsthal cherishes its friendships! Become a 
Friend!
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RECEPTIONS IN THE KUNSTHAL
After the renovation, the Kunsthal has been able to strengthen its function as a location for events 
using its building, programme, Auditorium and Kunsthal Café. In 2016 the number of receptions 
and events grew, with increasingly prominent businesses including various multinationals as cli-
ents. The number of business receptions and events in the Kunsthal, both in the Auditorium and in 
the café, has risen again.

An increasing number of businesses found the way to the Kunsthal as a venue for receptions or 
other events. In addition to our sponsors we welcomed companies such as L’Oréal, Swatch, Nike, 
Eneco, the Netherlands Lawyers Association, Rabobank private banking and BoArte in 2016.
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By organising these receptions the Kunsthal contributes to making the Museumpark a livelier 
place. From the start of Poetry International, the China Café with former Dutch Central Bank 
president Nout Wellink as guest speaker, the Hoboken Lecture and the ING’s quarterly meeting 
to a team breakfast of Mothership and the Urban Trail running contest in the building. In addition, 
the VIP receptions at blockbusters and exhibition openings about eight times a year on Saturday 
evenings drew a lively audience of about 500 people to the Museumpark. These visitors then went 
on to visit the centre of Rotterdam. Businesses such as Dura Vermeer, Nauta Dutilh, Ahrend and 
Eneco organised a lecture, a breakfast meeting, a network event, a symposium and a conference 
for their rank and file in the Kunsthal.

In collaboration with VNO-NCW the Kunsthal Business Circle annually organises a meeting in the 
Kunsthal with inspiring corporate speakers. In 2016 Yuri van Geest, board member of the Singu-
larity University The Netherlands and author of ‘Exponentiële Organisaties’ was guest speaker and 
Kunsthal director Emily Ansenk spoke on the importance of art and ‘seeing more by learning how 
to look in a different way’. Over the years speakers have included Anniek Mauser, sustainability 
manager Benelux at Unilever, and the then outgoing Justice minister Ivo Opstelten. After five years 
the Kunsthal Business Circle meeting has evolved to become a successful networking evening at-
tended by some three hundred entrepreneurs and CEOs from the business services, and from the 
construction, production, care, wholesale, industry and transport sectors. The combined members 
form a large percentage of Rotterdam’s employment potential.
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The Auditorium was put to functional use also in 2016 as an extension of the museum space. The 
screening of a substantive documentary ensured a better distribution of visitors at peak visiting 
times. For the Lindbergh exhibition, the Auditorium was used as an integral part of the exhibition 
(as a film venue), showing the film ‘Models: The Film’ (1991). On the occasion of ‘The Museum of 
Everything’ the documentary ‘Paradijs Glaswater. Het getekende leven van Marianne Schipaan-
boord’ was presented in the presence of the maker and artist and shown each Saturday.
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SHOP
The shop regularly refreshes its selection with new products that accompany the various exhibi-
tions in the Kunsthal, such as exhibition catalogues, posters, books and exclusive artists’ editions. 
The regular collection includes products and gift ideas in which art, architecture and design feature 
prominently, with special attention for Rotterdam producers and special Kunsthal branded articles.

The revenue from the Kunsthal shop, a museum shop, concept store and souvenir shop which has 
been run by the Kunsthal Foundation itself since 2014, rose again in 2016. The ‘Botero. Celebrate 
Life!’ summer exhibition was accompanied by a very successful try-out featuring a limited Fernan-
do Botero line of merchandise. Over 2,600 Botero catalogues and more than 10,000 postcards 
were sold.
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POP-UP SHOP LINDBERGH
The Kunsthal’s own Lindbergh exhibition offered plenty of scope for special high-end merchandise. 
In this way the busy summer ran over into a busy autumn with the pop-up store in the Lindbergh 
exhibition. The characteristic black-and-white photographs were popular in the shop and many 
items for sale, with the black-and-white look and feel with a fluorescent green touch, were go-
ing like hot cakes, as were the Lindbergh catalogues. At some stage they were even out of print 
at TASCHEN publishing house! In addition to the usual postcards and catalogues the shop sold 
many fridge magnets, travel mugs, tea towels, lense cloths, match containers and fashion photog-
raphy items.

FUTURE
The Kunsthal shop concept will be further enhanced, focusing on development through expansion 
of both the museum’s own shop and sales at other locations. We have made a start with the latter 
in 2016 already, by offering for sale part of the Lindbergh merchandise in Rotterdam Tourist In-
formation shops and in the Bijenkorf. Plans for a more efficient layout of the entrance area will be 
further developed in 2017 under the guidance of the business director.
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KUNSTHAL CAFÉ
The Kunsthal Café –with its spacious terrace affording an oasis of quiet in the Museumpark – has 
become an integral part of the entrance area since the renovation. Besides its highly appreciated 
menu for visitors, the Kunsthal Café also functions independently for parties, receptions and other 
events, making use of the Kunsthal cloakroom and toilet facilities. In 2016 the Kunsthal Café – 
including the hire of the Auditorium and a tour of the exhibition – was frequently used for business 
events.

The Kunsthal Café can also adapt its interior and catering to a particular Kunsthal event. Since 
Rotterdam council finished the link between the Museumpark and Het Park (the so-called ‘Park 
Knot’), the Kunsthal has been working on a face-lift of the terrace. In the summer months the 
terrace of the Kunsthal Café was temporarily extended for the Latin Life Sundays. This pilot was 
set up to see whether we can enliven the Museumpark surrounding the Kunsthal and the Natural 
History Museum and has proved to be very successful. The council has promised to review the 
terrace permit for the coming year – also as a pilot – and issue it in the spring of 2017 at the latest.
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MARKETING AND MEDIA
Due to the great diversity of exhibitions in the past twenty-three years, the Kunsthal has built up 
considerable expertise in communicating its programme to a broad public. The Kunsthal has an 
extensive network of press contacts and public groups. The quality of the content of an exhibition 
directs the marketing strategy. Unique collections, top items on loan and special travelling exhibi-
tions are of great importance to attract a broad public. Forms of collaboration with diverse partners 
to position an exhibition more strongly and to take advantage of new possibilities also play an 
important role in the marketing of a major exhibition.
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MEDIA OUTREACH AND FREE PUBLICITY
The Kunsthal received a lot of coverage in 2016, in the national and especially in the international 
media. The Peter Lindbergh exhibition in particular and the richly illustrated book from TASCHEN 
publishing house received unparalleled media attention, in print, online and on radio and televi-
sion. Camera crews from Germany, England, France and Spain attended the press preview of the 
exhibition for an interview with Peter Lindbergh.

Dutch media such as RTL Boulevard, RTL Nieuws, AvroTros Koffietijd, RTV Rijnmond and OPEN 
Rotterdam also devoted a lot of attention to Lindbergh. Numerous interviews and articles ap-
peared in newspapers, magazines, news and lifestyle media in countries such as France, Bel-
gium, Germany, Poland, Italy and Greece and further afield in the USA, China, Brazil and Chile. 
Media outlets included El País, The Guardian, New York Style Magazine, The Telegraph, Artforum, 
i-D Magazine, Harper’s Bazaar, Vogue, Numeró and PHOTO MAGAZINE.
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Other major exhibitions such as ‘Philippe Halsmans’, ‘The Museum of Everything’, ‘Botero. Cel-
ebrate Life!’ and ‘Making Africa’ were also featured in the national and international media, from 
Mexico and Rumania to the United States and the Antilles. Smaller exhibitions such as Chris 
Roodbeens court drawings and ‘Beelder… van J.A. Deelder’ were written up in substantive articles 
in de Telegraaf, AD, NRC Handelsblad and Trouw.
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Various articles about Emily Ansenk appeared in the written press in 2016: in the ‘Favourite works 
of art by’ feature in the May issue of SPOOR Magazine (circulation: 1.2 million) on the occasion of 
‘The Museum of Everything’, in the ‘Women of the Year’ December issue of Harper’s Bazaar with 
complete styling and exclusive photo shoot in the Kunsthal, and in Elsevier in the framework of top 
women in the Netherlands. Media partners Kunstschrift and Vogue both published a special edi-
tion in 2016 in connection with a Kunsthal exhibition. Kunstschrift issued a special about outsider 
art and Vogue produced a special October issue with Lara Stone on the cover, photographed by 
Peter Lindbergh, which included extensive coverage of Lindbergh’s photo shoot in the harbour.

In total the Kunsthal reached about four million people nationally and eight million people interna-
tionally through the (print and online) media.
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PUBLIC ACTIONS
Alongside the surge in free publicity that the Kunsthal managed to generate with visibility in the 
city, various regional and national public actions and arrangements were developed with a variety 
of partners. In 2016 we deliberately opted to have only a few meticulously selected and carefully 
worded public actions, to retain the average entrance fee. More than 1,500 visitors came to the 
Kunsthal via public actions in Rotterdam with Blijdorp Zoo, Euromast, Nationale-Nederlanden, Mu-
seumpark Ticket, Ooievaarspas reduction card, Rotterdam Welcome Card and others. National ac-
tions with the BankGiro Lottery, SPOOR Magazine, Holland Pass and others accounted for more 
than 1,600 visitors. The BankGiro Lottery VIP Card is a recently introduced loyalty card for partici-
pants in the BankGiro Lottery. This resulted in a further 2,248 visitors to the Kunsthal in 2016.
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KUNSTHAL ONLINE
In 2016 the Kunsthal’s new website had been in operation for one year. The site invites visitors to 
wander around the exhibitions and to go on a journey of discovery. The homepage also devotes 
space to the many activities, and the general pages emphasise the Palais des Festivals feel. In 
2016 we started computerising bookings and automatic replies to guests, visitors and groups. In 
2017, when the renewed CRM database will be operational, we plan to set up our digital marketing 
on various levels within the organisation.



JAARVERSLAG 2016

ONLINE GROWTH
The Kunsthal is increasingly active on social media, aiming to reach out to a new and younger 
audience. In the statistics of museums and their followers on social media, the Kunsthal is proud 
to be near the top of the list of Rotterdam museums for outreach and activities on social media 
channels.

In 2016 social media content was developed, in close collaboration with Lindbergh’s Golden Part-
ner Swarovski and Skyteam. On Facebook various successful giveaway ideas were launched, with 
the Skyteam giveaway of two tickets to mainland USA generating an especially large response. 
Also the possibility of obtaining freebie gadgets, posters or catalogues attracted many followers.
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ONLINE TICKET SALES
Online ticket sales have been actively promoted for the major exhibitions in the Kunsthal. A num-
ber of visitors appreciate this extra service because an e-ticket cuts the queues and offers direct 
access to the fast lane. In 2016 a total of 2,247 e-tickets were sold, significantly less than in 2015. 
One reason for this could be that in 2016 less special offers were available to promote the sale of 
e-tickets. And museum visitors are still not used to buying their tickets online. In collaboration with 
Rotterdam Festivals and Rotterdam Partners we have invested in a joint online e-ticket platform 
for Rotterdam museums, to provide an extra service to tourists. The platform has its own ‘ticket 
office’ at Rotterdam Info, and now also at Central Station to provide easy access for visitors and 
offer them the opportunity to buy tickets in advance.


